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RESUMEN

El estudio de investigacion es No experimental, transversal y exploratorio
(Hernandez, Fernandez y Baptista, 2003) que permitié determinar la real situacion
de la empresa CEREFI, a partir de la cual se propuso un Plan Estratégico de
Marketing con Estrategias centradas en una Publicidad y Promocion
estratégicamente compartida, dado los limitados recursos y capacidad operativa
que presenta la empresa. La estrategia Publicitaria asciende a 4,375 y la
promocional a 675 nuevos soles, los cuales representan la inversiéon de la

estrategia de Marketing.

Dada la posicion competitiva de la empresa en el mercado la estrategia
publicitaria pretende remover esta posicion, principalmente con los competidores

privados.

La metodologia utilizada permitié elaborar cuestionarios validados a través de
jueces expertos y se aplico a una muestra de 150 individuos facilitando los
medios necesarios para identificar y resolver mejor los problemas, ya que se
parte de informacion valida y precisa, que permite arribar a un mejor diagnéstico

y desarrollar alternativas de solucion.
Entre los resultados mas saltantes encontrados que podemos precisar que la

organizacién a investigar posee herramientas que le ayudan a lograr sus

objetivos.
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ABSTRACT

The research study is non-experimental, cross-sectional and exploratory
(Hernandez, Fernandez and Baptista, 2003) that has allowed us to determine the
real situation of the company CEREFI, from which it was proposed a Strategic
Marketing Plan with strategies of Advertising and Promotion strategically shared,
given the limited resources and operational capacity that presents the company.
The advertising strategy amounts to 4.375 and the promotional to 675 nuevos

soles, which represent the investment of your marketing strategy.

Given the company's competitive position in the market an advertising strategy

aims to remove this position, primarily with private competitors.

The methodology used to develop validated questionnaires through expert judges
and was applied to a sample of 150 individuals by providing the necessary means
to identify and better resolve the problems, since it is part of valid and accurate
information, which allows you to reach a better diagnosis and develop alternative

solutions.

Among the most salient results found that we can specify that the organization to

investigate has tools to help you achieve your goals.



