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ABSTRACT

The present investigation arises from the need to know the types of lifestyle that
the assistants have to the Spas in Tarapoto's city, getting to identify the
segmentation of the niche of market to which the administrators want to direct
them, for that it is necessary to apply surveys to the customer who allow to
evaluate the tastes and preferences of the sample taken in relation to the

population.

The basic aim of the present work of investigation was estimate the lifestyle and to
get establish its influence in the process capture of decisions to the consumer of
the Spas in Tarapoto's city to 2012 year. Later of having executed an hard
investigation of quantitative approach and get the results that demonstrate the
influence to the lifestyle has in the processes of capture of decisions of the
customer, which is defined a dynamic and specific way by means of tables and
graphs, that way be able to analyze the results and accept the hypothesis in

relation with the general and specific aim.

On basis of the results the respective discussion of the same ones was realized
contributing conclusions and recommendations as answres to each general aim
and specific established in the present investigation, which means this work of
investigation is considered to be suitable for its respective sustentation and

approval for its viability.





