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RESUMEN

El presente trabajo de investigacion tuvo como objetivo principal determinar el nivel de
cultura tributaria de los empresarios de la ciudad de Huancabamba actualmente. El
disefio de investigacion que se realizo fue no experimental, ya que la cultura tributaria
se estudid tal y como se presentd en su contexto natural; de tipo descriptiva - no
correlacional porque presentd una sola variable que no se relacion6 con otra. Para la
recopilacién de informacién se elabordé un cuestionario dividido en dos partes: la
primera que permitié caracterizar la muestra, y la segunda que permitié conocer el nivel
de la cultura tributaria; tal cuestionario se aplic6é a una muestra de 384 empresarios
huancabambinos seleccionados de forma aleatoria. Para el andlisis de datos se
utilizaron técnicas de estadisticas descriptivas tales como: andlisis de frecuencias,
medidas de tendencia central, medidas de dispersién, asi como también cuadros y
graficos de cada item que fueron elaborados en hojas de célculo de Microsoft Excel.
Los resultados obtenidos mediante el andlisis de los atributos: conciencia tributaria,
orientacion tributaria recibida, conocimientos tributarios y obligaciones tributarias;
permitieron conocer que los empresarios de la ciudad de Huancabamba, presentan un
bajo nivel de cultura tributaria, donde la media mas baja se obtuvo en orientacion
tributaria recibida debido a la falta de capacitaciones recibidas ydesinterés por los
mismos empresarios para informarse de temas tributarios; influyendo también la
ausencia de SUNAT en esta ciudad, ya que no existe una oficina que permita a los

empresarios interesados informarse sobre temas tributarios ante situaciones de duda.

Palabras clave: cultura tributaria, conciencia tributaria, impuesto, empresa.



ABSTRACT

The present research work had like main objective to determine the level of tributary
culture of the businessmen of Huancabamba' city at present. The fact-finding design
that was sold off went not experimental, since the tributary culture was studied such
and as he showed up in his natural context; of guy descriptive - no correlacional
because you presented a very variable that did not relate with other. Stops the | pick up
of information a questionnaire divided into two parts became elaborate: The first that
you allowed characterizing the sample and the second one that you allowed to know
the level of the tributary culture; Which applied to a sample of 384 businessmen
huancabambinos selected of aleatory form. They used techniques of descriptive
statisticses for the analysis of data as they are: Frequency analysis, measures of
central tendency, measures of dispersion, as well as pictures and graphics of every
item that they were elaborated in Microsoft's spreadsheets Excel. The results obtained
by means of the analysis of the attributes: Tributary conscience, the orientation would
pay tribute received, tributary knowledge and tax liabilities, they allowed knowing than
the businessmen of Huancabamba city, they present a low level of tributary culture,
where the stocking lowermost it was obtained in tributary orientation received due to the
deficiency of received capacitations and disinterest for the same businessmen to get
information of tributary themes; Having influence also SUNAT's absence at this city,
since an office that allows the businessmen interested to get information on tributary

themes before situations of doubt does not exist.

Key word: Tributary culture, tributary, imposed conscience, company.
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