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RESUMEN

El objetivo general de la presente investigacion fue determinar la influencia del
Marketing mix en las ventas de la empresa Centenario Urbanizaciones
Sociedad Anonima Cerrada, San Martin de Porres, afio 2017. Centenario
Urbanizaciones es una empresa inmobiliaria dedicada a la venta de terrenos
urbanizados a nivel nacional, con mas de 85 afios en el mercado. El disefio de
la investigacion es no experimental, transversal ya que se recolecta la
informacion en un determinado tiempo y las variables no se manipulan. La
investigacion considerara a 35 personas ligadas directamente al estudio y que
colaboran en la empresa Centenario Urbanizaciones. La muestra esté
conformada por toda la poblacién, es decir 35 colaboradores del éarea

comercial y administrativa.
Palabras clave: Ventas, Publicidad, Gestion

ABSTRACT

The general target of the present investigation was to determine the influence
of marketing mix in the sales of the company Centenary Urban developments
Closed Corporation, St Martin of Porres, year 2017. Centenary Urban
developments is a real estate company dedicated to the sale of areas
urbanized at national level, with more than 85 years on the market. The design
of the investigation is not experimental, transverse since the information is
gathered in a certain time and the variables are not manipulated. The
investigation will consider 35 persons tied straight to the study and who
collaborate in the company Centenary Urban development. The sample is
shaped by the whole population, that is to say 35 collaborators of the

commercial and administrative area.

Key words: Sales, Publicity, Management
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