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RESUMEN

El presente trabajo de investigacion se realizd con el objetivo general de determinar la
eficacia del mensaje publicitario del spot Yungay en los estudiantes de 18 a 24 afios del
Instituto Americano de Comas, Lima 2018. Esta investigacion presenta un disefio no
experimental, el tipo de investigacion es aplicada, el nivel de investigaciéon es de tipo
descriptiva simple ya que cuenta con una sola variable llamada: eficacia del mensaje
publicitario. Asimismo, como instrumento de recoleccion de datos se ha utilizado un
cuestionario elaborado a 150 estudiantes de 18 a 24 afios del instituto americano del instituto
americano de Comas. Para finalizar, el trabajo investigacion midié la eficacia del mensaje
publicitario del spot Yungay en los estudiantes de 18 a 24 arios del Instituto Americano de
Comas y que, gracias a las teorias realizadas, como también a los libros que sirvieron de
apoyo se determind que ha sido eficaz y que se ha obtenido un alto nivel de frecuencia y

porcentaje para la atencion, comprension y aceptacion del mensaje publicitario.

Palabras clave: eficacia, spot publicitario, atencidén, comprension, aceptacion.
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ABSTRACT

The present research work was carried out with the general objective of determining the
effectiveness of the advertising message of the spot Yungay in students aged 18 to 24 years
of the American Institute of Comas, Lima 2018. This research presents a non-experimental
design, the type of research is applied, the research level is of a simple descriptive type since
it has only one variable called: effectiveness of the advertising message. Likewise, as a data
collection instrument, a questionnaire prepared to 150 students aged 18 to 24 years of the
American Institute of the American Institute of Comas has been used. To conclude, the
research work measured the effectiveness of the publicity message of the Spot Yungay in
the students of 18 to 24 years of the American Institute of Comas and that, thanks to the
theories made, as well as to the books that served as support was determined that it has been
effective and that a high level of frequency and percentage has been obtained for the

attention, understanding and acceptance of the advertising message.

Key words: efficiency, advertising spot, attention, understanding, acceptance.



