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Resumen

Se tuvo como objetivo determinar la relacion entre la Imagen Corporativa y
Posicionamiento la Empresa Constructora FACOBA Contratistas Generales SAC, afio
2019. Investigacién de alcance correlacional, de disefio no experimental y de acuerdo a
la temporalidad transversal. Para medir las variables de estudio se utilizé la encuesta
como técnica y el cuestionario como instrumento, ademas fueron cuestionarios en escala
de Likert. La poblacion en la investigacion fueron todos los 415 clientes de la Empresa
Constructora Facoba Contratistas Generales SAC, luego se obtuvo una muestra de 200
con los cuales al aplicar los instrumentos se llegd a la conclusion que existe una relacion
directa entre las variables, con un coeficiente de correlacion de 0.648 y un nivel de
significancia de 0.371 entre la variable imagen corporativa y la variable posicionamiento,
lo cual significa que las dos variables se relacionan positivamente en la empresa

Constructora Facoba Contratistas Generales SAC.
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Abstract

The objective was to determine the relationship between the Corporate Image and
Positioning of the Construction Company FACOBA General Contractors SAC, year
2019. Research of correlational scope, of non-experimental design and according to
transversal temporality. To measure the study variables, the survey was used as a
technique and the questionnaire as an instrument, as well as questionnaires on the Likert
scale. The population in the investigation were all 415 clients of the Facoba General
Contractors Construction Company SAC, then a sample of 200 was obtained with which
when applying the instruments it was concluded that there is a direct relationship between
the variables, with a coefficient of correlation of 0.648 and a level of significance of 0.371
between the corporate image variable and the positioning variable, which means that the
two variables are positively related in the company Constructora Facoba Contractors
General SAC.
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