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Resumen

La investigacion se inicio con el diagnostico de la situacion actual, donde se
identifico, a través del método de la observacion que a través de la
comunicacion politica y el mensaje politico se puede fidelizar al elector para
que este se convierta en un voto a favor del candidato. Esto motivo la
presente investigacion, planteandose como obijetivo principal disefiar un plan
de Marketing Politico para un adecuado uso de la comunicacion politica para
fidelizar al elector de la Region Lambayeque. El tipo y disefio de
investigacion corresponde al tipo cualitativa. Asimismo, pertenece al
paradigma Naturalista y el tipo de estudio es cualitativo. El disefio
corresponde al Hermenéutico. Se analizaron tres casos de candidatos que
participaron en las elecciones 2021 — 2026. El escenario de estudio escogido
es la Region Lambayeque, donde se ha observado que la comunicacion
politica influye en la fidelizacion del elector de la Region Lambayeque. Esto
es un elemento que orienta al voto. Conclusion: El equipo de trabajo de
comunicaciéon politica de los candidatos deben realizar campafas que
transmitan la experiencia de este en el ambito politico, ademas que debe
tener experiencia en los diversos sectores econdmicos y como se
encuentran actualmente para enfocar su plan de trabajo, ademas de tomar
en cuenta a su poblacion y las necesidades que requieren para mejorar la

calidad de vida ya sea en salud, educacion, etc.

Palabras clave: democracia, procesos electorales, comunicacion politica,

fidelizacion.
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Abstract

The investigation began with the diagnosis of the current situation, where it was
identified, through the observation that through political communication and the
political message, the voter can be loyal so that this becomes a vote in favor of
the candidate. This motivated the present investigation, considering as main
objective to design a Political Marketing plan for an adequate use of political
communication to retain the voter of the Lambayeque Region. The type and
design of research corresponds to the qualitative type. Likewise, it belongs to the
Naturalist paradigm and the type of study is qualitative. The design corresponds
to the Hermeneutic. Three cases of candidates who participated in the 2021-2026
elections were analyzed. The chosen study scenario is the Lambayeque Region,
where it has been observed that political communication influences voter loyalty
in the Lambayeque Region. This is an element that guides the vote. Conclusion:
The political communication work team of the candidates must carry out
campaigns that transmit their experience in the political sphere, in addition to
having experience in the various economic sectors and how they are currently in
order to focus their work plan, in addition to taking into account account its
population and the needs it requires to improve the quality of life whether in
health, education, etc.

Keywords: democracy, electoral processes, political communication, loyalty.
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