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Resumen

La actual indagacion se ejecutd con el fin de establecer el nivel de la reputacion
corporativa de la Financiera Crediscotia de Trujillo, afio 2017, tipo no experimental
de corte transversal descriptivo, se empled por instrumento de investigacion una
encuesta de 12 preguntas, con una escala Likert con puntuaciones de 1(puntaje
minimo) a 5 (puntaje maximo), a una muestra de 334 clientes de Financiera
Crediscotia, llegando a la conclusion, la percepcién del cliente de Financiera
Crediscotia es de un nivel regular, debido a que el cliente no siente confianza , no

atienden sus reclamos en el momento y con informacién adecuada.
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Abstract

The present research aims to determine the the objective of determining the level of
corporate reputation of the Financiera Crediscotia de Trujillo, in 2017, of a non-
experimental type with descriptive cross section, a survey of 12 questions was used
by means of a survey, with a scale Likert with scores of 1 (minimum score) to 5
(maximum score), to a sample of 334 clients of Financiera Crediscotia, arriving at the
conclusion that the client's perception of Financiera Crediscotia is of a regular level,
Because the client does not have confidence, it is not allowed to claim at the time and
with adequate information.
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