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RESUMEN

La presente investigacion es un estudio no experimental, transeccional, descriptivo. Tiene
como objetivo analizar la viabilidad de mercado para la posible implementacién de un
servicio de comida al paso en la ciudad de Piura en el afio 2013. La poblacion es de
424124 habitantes, la muestra estuvo conformada por 381 personas, de 15 afios a mas,
se utilizd un estudio de enfoque mixto y tipo aplicativo. Las técnicas utilizadas para
recaudar informacién fueron el cuestionario y la guia de observacién. El procesamiento
de la informacion levantada en la investigacion de campo se realiz6 mediante el uso del
programa SPSS 19, el cual dio validez a los resultados. Entre las conclusiones el 89,47%
de la poblacion acostumbra ir a este tipo de establecimientos y el 100% de las personas
estarian dispuestas a asistir a un nuevo restaurante de comida al paso, por lo que se
demostré que existe gran viabilidad de mercado para este tipo de negocio en la ciudad

de Piura.

PALABRAS CLAVE: Viabilidad, mercado, servicio, restaurante, comida al paso.



ABSTRACT

The present investigation is a not experimental study, transecional, descriptive. It has as
aim analyze the viability of market for the possible implementation of a service of food to
the step in the city of Piura-year 2013. The population belongs 424124 inhabitants, the
sample was shaped by 381 15-year-old persons to more, there was in use a type of
Mixed, Applicative study. The technologies used to collect information were the
guestionnaire and the guide of observation. The processing of the information raised in
the field investigation fulfilled by means of the use of the program SPSS 19, which gave

validity to the results.

On having reached this investigation it was possible to determine that viability of market
exists and is demonstrated across the study realized in where 89,47 % of the population is
accustomed to go to this type of establishments and 100 % of the persons the above
mentioned business would be ready to be present at a new restaurant of snack food,

existing few offer, he assures economic benefits.

KEY WORDS: Viability, market, service, restaurant, food to the step.
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