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Resumen

La investigacion denominada “Relacion entre el marketing y la calidad de servicio
de la Empresa MISTR S.A. de Huaraz del afio 2017”. La metodologia de
investigacion fue de nivel correlacional, enfoque cuantitativo, disefio no
experimental y segun su alcance temporal transeccional, se aplicé un cuestionario
a la muestra de 218 clientes. Concluyendo: Existe relacién entre el marketing y
calidad de servicio segun los resultados obtenidos del chi cuadrado y datos de la
encuesta donde el 47.7% de los encuestados consideran que el Marketing tiene
un Nivel Regular y para la Calidad de Servicio un nivel Regular, un 17.9% del
Marketing tiene un Nivel No Optimo y para la Calidad de Servicio un Nivel
Inadecuado .Tanto el marketing y la calidad de servicio en la empresa MISTR S.A.
se desarrollan de manera regular, evidenciando la relacion entre ambas variables
lo cual se confirmé con la aceptacion de 0.000 lo cual indica que se rechazé la
hipotesis nula y se aceptd la hipotesis planteada de investigacién por lo que se
concluye que existe relacion significativa entre el Marketing y la Calidad de
Servicio de la Empresa MISTR S.A de Huaraz al afio 2017.

Palabras clave: Marketing, estrategia, tecnologia, calidad y calidad de servicio.



Abstract

The research called "Relationship between marketing and quality of service of the
company MISTR S.A. of Huaraz of the year 2017 ". The research methodology
was correlational level, quantitative approach, non-experimental design and
according to its transectional temporal scope, a questionnaire was applied to the
sample of 218 clients. Concluding: There is a relationship between marketing and
quality of service according to the results obtained from chi-square and survey
data, where 47.7% of respondents consider that Marketing has a Regular Level
and for Service Quality a Regular level, a 17.9 % of Marketing has a Non-Optimum
Level and for Service Quality an Inadequate Level. Both the marketing and the
quality of service in the company MISTR SA they are developed in a regular way,
evidencing the relationship between both variables, which was confirmed with the
acceptance of 0.000, which indicates that the null hypothesis was rejected and the
hypothesis was accepted. Therefore, it is concluded that there is a significant
relationship between Marketing and the Quality of Service of the Company MISTR
SA of Huaraz to the year 2017.

Keywords: Marketing, strategy, technology, quality and quality of service.



