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RESUMEN

Esta investigacion tiene como base el redisefio de la identidad visual corporativa
del primer Centro Comercial de Independencia en Lima Norte: Royal Plaza, por el
caso de la nueva imagen que se representara identificando con elementos visuales

cordialmente clasificados bajo un Manual hacia sus clientes.

La sintaxis que se desarrollara en esta investigacion es importante para los
joévenes de sector Lima norte, ya que aun en la actualidad se viene reforzando las
actualizaciones constantes y competencias con un nivel alto en estrategias de

marketing, que atraen al publico sector.

La hipétesis de esta investigacion genera un fenémeno estratégico, por la cual el
Centro Comercial no carece de un Manual de Identidad Visual, la cual ayudara a
corregir los elementos visuales frente a la competencia directa hacia los Centros

Comerciales de este sector Lima Norte.

La finalidad de la presente investigacion es la renovacion del logotipo 2017, que se
efectuara en una pieza grafica realizada por el autor, donde se incorpora el Manual
de ldentidad Visual corporativa de la empresa para sustentar la caducidad del logo

actual.
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ABSTRACT

This investigation is based to the redesign of the visual corporate identity of the first
Mall of Independence, Lima North that is Royal Plaza, for the case of the new image
that was represented identifying with visual elements cordial classified under a

Manual towards his clients.

The syntax that was developing in this investigation is important for the young
persons of sector north Lima, since still at present one comes reinforcing the
constant updates and competitions with a high level in strategies of marketing, which

attract the public sector.

The hypothesis of this investigation generates a strategic phenomenon, for which
the Mall does not lack a Manual of Visual Identity, which will help to correct the visual
elements opposite to the direct competition towards the Malls of this sector Lima
North.

The purpose of this investigation will help in the renovation of the logo 2017, fact
that was effecting a graphical piece realized by the author, who incorporates a
Manual of Visual Corporate Identity towards the company, to sustain the caducity of

the current logo that he conquers this year in October
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