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RESUMEN

La presente investigacion titulada “Analisis del discurso publicitario del spot
televisivo de la Campafa de Seguros Falabella 2013”, tiene el objetivo general
el de analizar el discurso publicitario en las escenas del spot televisivo de la
Campafa de Seguros Falabella producida en el afio 2013. El enfoque de
investigacion fue cualitativo, donde se analizaron los discursos de un spot
publicitario mediante el método hermenéutico. La Unidad de analisis lo
constituye el spot televisivo de la Campafna de Seguros Falabella producida
en el afio 2013, cuya duracion es de 16 segundos. Para este trabajo el spot
fue segmentado en 8 escenas o imagenes que fueron analizados a través de
una ficha de observacion elaborada, de las cuales se tomoé en cuenta criterios
brindados por Roland Barthes. La presente investigacién obtuvo la conclusion
que el discurso publicitario del spot televisivo de la Campafia de Seguros
Falabella 2013 presenta un conjunto de practicas linguisticas y pictdricas que
mantienen y promueven la interaccion entre la empresa Falabella que ofrece
seguros de autos y el publico joven que tienen autos. Este discurso contiene
mensajes linglisticos, denotados y connotados.

Palabras claves: Discurso publicitario, Analisis del discurso, spot publicitario.



ABSTRACT

The present investigation “Analysis of the advertising speech of the television
spot of the Campaign of Insurances Falabella 2013 ", it has the general aim to
analyze the advertising speech of the scenes of the television spot of the
Campaign of Insurances Falabella produced in the year 2013. The approach
of investigation was quantitative, where there were analyzed the speeches of
an advertising spot by means of the hermeneutic method. Unit of analysis
constitutes the television spot of the Campaign of Insurances Falabella
produced in the year 2013, which duration is 17 seconds. For this work the
spot was segmented in 8 scenes or images that were analyzed across a card
of observation elaborated bearing in mind criteria offered to Barthes. The
present investigation obtained the conclusion that the advertising speech of
the television spot of the Campaign of Sure Falabella 2013 present a group of
practical linguistic and pictorial that they maintain and they promote the
interaction among the company Falabella that offers sure of cars and the
young public that have cars. This speech contains linguistic, denoted and

connoted messagdes.

Key words: Advertising speech, analysis of the speech, advertising spot.



