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RESUMEN

El presente estudio de investigacion tiene por objetivo determinar como la publicidad y las
ventas permitiran una mayor ganancia en la Corporacion Boulevard de los Olivos Periodo
2016. La metodologia empleada es de tipo descriptivo correlacional, de disefio no
experimental y transversal. Se trabajéo con una muestra probabilistica tomada de manera
aleatoria siendo n = 18 colaboradores de la Corporacion Boulevard de los olivos, para
responder a la hipotesis planteada, se aplico una encuesta validada por expertos y analisis de
confiabilidad de método cuantitativo. Para obtener los datos precisos, se realizo el
tratamiento estadistico mediante el IBM SPSS 22, siendo representado los estadigrafos de
frecuencia y figuras ademas de la prueba Rho de Spearman dando como conclusion general
que se obtuvo un coeficiente de Spearman rho=.749. Asimismo es significativa porque el
valor de significancia es .00< 0.05, por tanto se rechaza la hipdtesis nula y se acepta la
alterna: La publicidad se relaciona con el incremento de ventas de la Corporacion Boulevard
de los Olivos del afio 2016.

Palabras clave: Ventas, Publicidad, Empresa,

ABSTRAC
This research study aims to determine as advertising and allow greater sales gain in the
Corporation Boulevard of Olive’s period 2016. The methodology used is descriptive
correlational, not experimental and cross-sectional design. We worked with a probabilistic
sample taken randomly n = 18 employees of the Corporation Boulevard of Olives, to answer
the hypothesis, a survey validated by experts and quantitative reliability analysis method was
applied. To get the accurate data, the statistical analysis was performed using SPSS 22, being
represented frequency statisticians and figures in addition to the Spearman Rho test giving
general conclusion that a coefficient of Spearman rho = .749 was obtained. It is also
significant because the value of significance is .00 <0.05, so the null hypothesis is rejected
and the alternative is accepted: Advertising is related to the increase in sales of the

Corporation Boulevard of Olives 2016.

Keywords: Sales, Advertising, Company.
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