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RESUMEN

El presente se titula Marketing Digital y su relacion con la decision de compra de los
clientes en DyO autoservicios y proteccion E.I.R.L, Nuevo Chimbote, 2019, tuvo como
objetivo principal determinar la relacion existente entre las variables, donde se aplico un
cuestionario sobre una muestra probabilistico aleatorio simple de 178 clientes

pertenecientes a la empresa DyO autoservicios y proteccion E.I.R.L.

Los resultados obtenidos son significativos ya que existe una relacion positiva entre el
marketing digital yla decision de compra de los clientes de la empresa DyO autoservicios
y proteccion E.I.R.L. En base a los resultados, se comprobd la hip6tesis con una prueba
de Chi cuadrado con un nivel de significancia menor a 0.05, lo que significa que entre las
variables existe un nivel de correlacion positivo. Asi mismo en el analisis descriptivo de
las variables, se comprobd de manera especifica que el 56.8% de los clientes considera
que la empresa tiene un alto nivel de manejo del marketing digital mientras que el nivel
de decision de compra en los clientes reflejan un 46.6% de aceptacion alta, por otra parte,
se observd en los resultados obtenidos, que el 47% de los encuestados considera que la
informacion que brinda la empresa a través de la plataforma digital Instagram casi nunca
es clara ni precisa, y finalmente un 53% de los encuestados basa su decisién de compra

en la confiabilidad que le brinda la empresa.
Finalmente, existe una relacion altamente significativa entre las variables de Marketing
digital y la decision de compra de los clientes en DyO autoservicios y proteccion E.I.LR.L,

Nuevo Chimbote, 2019.

Palabras Clave: marketing digital, decision de compra, redes sociales.
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ABSTRACT

This is entitled Digital Marketing and its relationship with the purchase decision of
customers in DyO self-service and protection EIRL, Nuevo Chimbote, 2019, had as main
objective to determine the relationship between the variables, where a questionnaire on a
probabilistic sample was applied Simple randomization of 178 clients belonging to the
DyO self-service and E.I.R.L. protection Company.

The results obtained are significant since there is a positive relationship between digital
marketing and the purchase decision of the DyO self-service and protection E.I.LR.L.
Based on the results, the hypothesis was tested with a Chi-square test with a significance
level of less than 0.05, which means that there is a positive correlation level between the
variables. Likewise, in descriptive analysis of the variables, it was specifically verified
that 56.8% of customers consider that the company has a high level of digital marketing
management while the level of purchase decision in customers reflects 46.6% of High
acceptance, on the other hand, was observed in the results obtained, that 47% of the
respondents consider that the information provided by the company through the Instagram
digital platform is almost never clear or precise, and finally 53% of the Respondents based

their purchase decision on the reliability that the companyprovides.
Finally, there is a highly significant relationship between the variables of Digital

Marketing and the purchase decision of customers in DyO self-service and protection
E.L.LR.L, Nuevo Chimbote, 2019.

Keywords: digital marketing, purchase decision, social networks.



