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RESUMEN
El presente trabajo de investigacion busco conocer la relacion que existe entre la
Estrategia de promocion y el Posicionamiento de la empresa FERPAU SAC — “Clinica
dental Famadent”, Comas, Lima, 2019. La presente investigacion es de tipo Aplicada, de
nivel descriptivo correlacional, se utilizo el disefio no experimental, en una muestra de
285 personas. La validez de los instrumentos se obtuvo mediante el analisis de juicio de
expertos y confiabilidad por el Alfa de Cronbach. Ademas, se obtuvieron resultados que
demuestran el analisis descriptivo a través de las tablas y figuras, y para la prueba de
hipédtesis general y especifica, se utiliz6 el coeficiente de correlacién Rho Spearman. Por
ende, los resultados demostraron que existe una relacion positiva entre la Estrategia de
promocion y Posicionamiento de la empresa FERPAU SAC — “Clinica dental Famadent”,
Comas, Lima, 2019. (Rho Spearman = 0.776). Por otra parte, se muestra que la variable
Posicionamiento tiene una relacion de manera positiva con las dimensiones promocion

de ventas, ventas personales, publicidad y relaciones publicas.

Palabras claves: estrategia, promocion, posicionamiento
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ABSTRACT
The present research work search to know the relationship that exists between the
promotion strategy and the positioning of the company FERPAU SAC - "Famadent dental
clinic", Comas, Lima, 2019. The present research is of the Applied type, descriptive
correlational level, the non-experimental design was used, in a sample of 285 people. The
validity of the instruments was obtained through the analysis of expert judgment and
reliability by Cronbach's Alpha. Also, results were obtained that demonstrate the
descriptive analysis through the tables and figures, and for the specific general and
hypothesis test, the Rho Spearman correlation coefficient was used. Therefore, the results
showed that there is a positive relationship between the Strategy of promotion and
Positioning of the company FERPAU SAC - "Famadent Dental Clinic", Comas, Lima,
2019. (Rho Spearman = 0.776). On the other hand, it is shown that the positioning has a
positive relationship with the sales promotion, personal sales, advertising and public

relations dimensions.

Keywords: strategy, promotion, positioning
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