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RESUMEN

El presente estudio se titula Andlisis de las estrategias de marketing educativo y la
satisfaccion de los estudiantes de la Universidad San Pedro - Chimbote — 2019, con el
objetivo principal de analizar las estrategias del marketing educativo que utiliza la
Universidad San Pedro y la satisfaccion de sus estudiantes sobre estas mismas, de igual
forma, identificar dichas estrategias de marketing educativo, describir el nivel satisfaccion
de los estudiantes de la Universidad San Pedro respecto a las estrategias de marketing

educativo usadas por su centro y proponer estrategias de marketing educativo.

Este estudio corresponde a una investigacion mixta de disefio de triangulacion concurrente.
En el cual se aplico 3 técnicas de recoleccion de datos, entre ellas, la encuesta a los
estudiantes que nos permitio describir el nivel de satisfaccion para con su universidad. La
entrevista a los directores de cada escuela académica para identificar dichas estrategias de
marketing educativo que aplican para satisfacer a sus estudiantes y, finalmente, la
observacion para el analisis de la relacion de las variables, para de tal forma recomendar

nuevas estrategias.

Se concluy6 que las estrategias de marketing educativo empleadas por la Universidad San
Pedro son la estrategia de endomarketing y el marketing mix, sin embargo, ésta Gltima, no
esta siendo bien empleada ya que el 29.0% de los encuestados afirman que casi nunca
visualizan publicidad tanto en redes sociales y medios de comunicacion. Por Gltimo, existe
una relacion entre lo dicho por los directores y los estudiantes ya que se identifico que el
50,5% de los estudiantes se encuentran en un nivel alto de satisfaccion en cuanto al servicio
que brinda la Universidad San Pedro, debido a que la estrategia de diferenciacién de la

Universidad San Pedro, son sus costos, por ello el 52,7% recomendaria esta casa de estudios.

Palabras clave: Estrategias de marketing educativo; satisfaccion; marketing mix.
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ABSTRACT

This study is titled Analysis of educational marketing strategies and the satisfaction of the
students of the San Pedro University - Chimbote - 2019, with the main objective of analyzing
the educational marketing strategies that the San Pedro University uses in the satisfaction of
its Students about these same, in the same way, identify these educational marketing
strategies, describe the level of satisfaction of the students of San Pedro University regarding
the educational marketing strategies used by their center and propose educational marketing

strategies.

This study corresponds to a mixed investigation of concurrent triangulation design. In which
3 data collection techniques were applied, among them, the student survey that allowed us
to describe the level of satisfaction with your university. The interview with the directors of
each academic school to identify said educational marketing strategies that they apply to
satisfy their students and, finally, the observation for the analysis of the relationship of the

variables, in order to recommend new strategies.

It was concluded that the educational marketing strategies employed by the San Pedro
University are the endomarketing strategy and the marketing mix, however, the latter is not
being well used since 29.0% of respondents state that they almost never visualize advertising
so much in social networks and media. Finally, there is a relationship between what was said
by the directors and the students since it was identified that 50.5% of the students are at a
high level of satisfaction in terms of the service provided by the San Pedro University,
because The differentiation strategy of the San Pedro University is its costs, so 52.7% would

recommend this house of studies.

Keywords: Educational marketing strategies; satisfaction, marketing mix.



