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Resumen

La presente investigacion es el resultado de un estudio realizado en la provincia
de Casma, ubicada en el departamento de Ancash. Teniendo como objetivo el de
analizar la promocion turistica de las playas de dicha provincia. Para la cual fue
pertinente utilizar un disefio de investigacion descriptivo, con enfoque cualitativo.
Sé entrevistO a personas relacionadas al fendmeno en cuestion, como
prestadores turisticos y trabajadores del sector publico que intervienen en la
gestion turistica de Casma. La investigacion revisO trabajos previos y libros
relacionados al tema, también se aplicé una entrevista validada por el juicio de 3
expertos. Por dltimo, el andlisis de las entrevistas dio como resultado que la
promocién turistica de Casma se encuentra en una etapa inicial, la publicidad de
las playas, eventos turisticos y su difusion no llega a captar tantos turistas como
se desea, la municipalidad no posee muchos recursos para priorizar el turismo y
solo hacen lo que creen que es necesario, sin embargo, presentar una imagen

positiva de las playas ante el publico es de suma importancia.
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Abstract

The present investigation is the result of a study carried out in the province of
Casma, located in the department of Ancash. With the objective of analyzing the
tourist promotion of the beaches of the mentioned province. For which was
pertinent to use a descriptive research design, with a qualitative approach. We
interviewed people related to the phenomenon in question, as tourism providers
and public sector workers involved in the tourism management of Casma. The
research reviewed previous works and books related to the subject, it was also
relevant to apply an interview that was validated through the judgement of 3
experts. Finally, the analysis of the interviews gave as a result that the tourism
promotion of Casma is in an initial stage, the publicity of the beaches, tourist
events and its diffusion does not reach as many tourists as desired, the
municipality does not have many resources to prioritize tourism and only do what
they think is necessary, however, presenting a positive image of the beaches
before the public is of the utmost importance.

Keywords: promotion, advertising, public relations, direct marketing.
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