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Resumen

La presente investigacion se titula “Gestion de relaciones publicas y su relacion
con la imagen corporativa de la UCV Chiclayo enero a julio 2021”, cuyo objetivo
principal fue Determinar la relacibn que existe entre gestion de relaciones
publicas y la imagen corporativa de la UCV Chiclayo enero a julio 2021. Cuyo
tipo de estudio fue de tipo béasica, segun su alcance fue una investigacion
descriptivo-correlativo, con disefio no experimental de corte transversal, con una
poblacién de 150 y la muestra estuvo conformado por 77 colaboradores, se

aplicé dos cuestionarios para la medir el nivel de las variables en estudio.

Por lo tanto, se evidencio que existe relacion entre la dimensiébn componente
cognitivo de la gestidn de relaciones publicas y la imagen corporativa de la UCV
Chiclayo enero a julio 2021, ademas que existe relacién entre la dimension
componente emocional de la gestibn de relaciones publicas y la imagen
corporativa de la UCV Chiclayo enero a julio 2021; asimismo que existe relacion
entre la dimensién componente conductual de la gestion de relaciones publicas
y la imagen corporativa de la UCV Chiclayo enero a julio 2021; y por ultimo que
existe relacion entre la dimension componente estratégica de la gestion de
relaciones publicas y la imagen corporativa de la UCV Chiclayo enero a julio
2021. Finalmente, se concluyd que existe relacion entre la gestion de relaciones

publicas y la imagen corporativa de la UCV Chiclayo enero a julio 2021.

Palabras Clave: Gestion de relaciones publicas, imagen corporativa,

colaboradores.
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Abstract

This research is entitled "Public relations management and its relationship with
the corporate image of UCV Chiclayo January to July 2021", whose main
objective was to determine the relationship that exists between public relations
management and the corporate image of UCV Chiclayo January to July 2021.
Whose type of study was of a basic type, according to its scope, it was a
descriptive-correlative research, with a non-experimental cross-sectional design,
with a population of 150 and the sample consisted of 77 collaborators, two
guestionnaires were applied to the measure the level of the variables under study.

Therefore, it was evidenced that there is a relationship between the cognitive
component dimension of public relations management and the corporate image
of UCV Chiclayo January to July 2021, in addition that there is a relationship
between the emotional component dimension of public relations management
and the corporate image of UCV Chiclayo January to July 2021; likewise, there
is a relationship between the behavioral component dimension of public relations
management and the corporate image of UCV Chiclayo from January to July
2021; Finally, there is a relationship between the strategic component dimension
of public relations management and the corporate image of UCV Chiclayo from
January to July 2021. Finally, it was concluded that there is a relationship
between public relations management and the corporate image of UCV Chiclayo
from January to July 2021.

Keywords: Public relations management, corporate image, collaborators.
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