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Resumen

La presente investigacion se realizd con el objetivo de determinar la relacion
gue existe entre la estrategia Customer Relationship Management y la
fidelizacién de los clientes en la empresa América. Trujillo, 2017, es una
investigacion descriptiva correlacional no experimental de corte transversal,
gue se realizo en base a la informacion obtenida a través del instrumento de
investigacion que fue un cuestionario de 30 preguntas, aplicado a 236 clientes
de la empresa América S.A.C Truijillo, llegando a la conclusién que la
estrategia Customer Relationship Management y la fidelizacion de los
clientes en la empresa América. Trujillo, 2017 tienen relacion positiva

altamente significativa y un coeficiente de correlacion de 0.528
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Abstrac

The present investigation was carried out with the objective of determining the
relationship that exists between the Customer Relationship Management
strategy and the customer loyalty in the América company. Trujillo, 2017, is a
cross-sectional non-experimental descriptive correlation research, which was
carried out based on the information obtained through the research instrument
that was a questionnaire of 30 questions, applied to 236 clients of the América
SAC Trujillo company, arriving to the conclusion that the Customer
Relationship Management strategy and customer loyalty in the company
America. Trujillo, 2017 have a highly significant positive relationship and a

correlation coefficient of 0.528
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