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Resumen

La presente investigacion tuvo como objetivo determinar la relacion que existe
entre el marketing educativo y la gestion educativa en docentes del distrito de
Brefia UGEL 03 2014 Y problema general ¢ Qué relacion existe entre el marketing
educativo y la gestion educativa en docentes del distrito de Brefla UGEL 03
20147

El método empleado en la investigacibn fue el hipotético-deductivo. Esta
investigacion utilizé para su proposito el disefio no experimental de nivel
correlacional de corte transversal. La muestra es probabilistica aleatoria simple
gue asciende a 218 docentes. Se aplicaron los instrumentos: cuestionario para
medir el marketing educativo (ME) de Mercedes Chuchon, que consta de 40 items
dividido en las dimensiones plan de marketing, imagen institucional, personal
profesional, planificacion, organizacion, direccion y control con alternativas en
escala Likert. El cuestionario de gestion educativa de MINEDU (2008), adaptado
por la investigadora, consta de 28 items, para medir las dimensiones institucional,
pedagdgica y recursos financieros. Ambos instrumentos han sido adaptado por la

investigadora.
Al realizar el procesamiento estadistico, se llegd a la siguiente conclusién que
existe relacion entre el marketing educativo y gestion educativa, hallandose una

relacion de .614 y un p= .000 p<.05 por lo tanto se rechaza la hipotesis nula y se

acepta la hipétesis de la investigacion.

Palabras Clave: marketing educativo, gestion educativa
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Abstract

The present investigation took as a target to determine the relation that exists
between the educational marketing and the educational management in teachers
of the district of Scrub UGEL 03 2014

And general problem: What relation exists between the educational marketing and
the educational management in teachers of the district of Scrub UGEL 03 20147
The method used in the investigation was the hypothetical - deductive one. This
investigation used for its intention not experimental level design correlacional of
cross section. The sample is probabilistica random simple that it promotes 218
teachers. The instruments were applied: questionnaire to measure the educational
marketing (ME) of Mercedes Chuchdn, that there consists of 40 items divided in
the dimensions marketing plan, institutional image, professional personnel,
planning, organization, direction and control with alternatives in scale Likert. The
guestionnaire of educational management of MINEDU (2008), adapted by the
researcher, consists of 28 items, to measure the institutional, pedagogic
dimensions and financial resources. Both instruments have been adapted by the

researcher.

On having realized the statistical prosecution, it went over to the following
conclusion that relation exists between the educational marketing and educational
management, being a relation of.614 and one p =.000 p<.05 therefore pushes the

void hypothesis back and the hypothesis of the investigation is accepted.
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