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RESUMEN

La investigacién tiene como objetivo principal ver el grado de Responsabilidad Social
Empresarial basado en cietos que se veran puntualizados en esta presente
investigacion, para lo cual se utilizé6 un disefio No experimental — descriptivo, realizando
42 encuestas a cada uno de los trabajadores de la empresa actualmente activos en el
periodo 2013, ademas se evalué la parte activa de la Responsabilidad Social Empresarial
mediante una entrevista al Gerente fuera de los ya dicho mencionados empleados, se
logré determinar el impacto que ha de la Herramienta de Responsabilidad Social

Empresarial es Satisfactoria.

Llegando a la conclusién que La responsabilidad social empresarial permite que la
empresa tenga mayor posicionamiento en el mercado, ya que esta es considerada
como estrategia para ampliar y mantener el mercado con el sello verde de proteccion

ambiental y a la vez social.

Palabras Clave: Responsabilidad, Sociedad, Satisfaccion.
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ABSTRAC

The research has as main objective view the degree of Corporate Social
Responsibility based on certain that will be spelled out in this present research, for
which we used a non-experimental design - descriptive, performing 42 surveys to each
one of the workers of the company currently active in the period 2013, also assessed
the active part of the Corporate Social Responsibility through an interview with the
manager out of the already mentioned such employees, are able to determine the
impact that has on the tool of Corporate Social Responsibility is satisfactory.

Coming to the conclusion that corporate social responsibility allows the company to
have greater positioning in the market, since it is considered as a strategy to expand
and maintain the market with the green seal environmental protection and social at the

same time.

Key Words: responsibility, society, satisfaction.
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