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RESUMEN

La presente investigacion, tiene como finalidad conocer cuales son los factores
principales del comportamiento del consumidor financiero del BBVA Banco
Continental sede central de la provincia de Trujillo, con tal fin se us un tipo de
investigacion no experimental y descriptiva. En el desarrollo de la presente
investigacion se aplicé como técnicas de recoleccidn encuestas a los clientes que
tienen cuentas mundo sueldo, conti facil y cuenta ganadora respectivamente ya
que son el publico objetivo y potencial del banco. Se concluye que los principales
factores del consumidor financiero son el factor personal, factor social y factor

psicolégico al momento de adquirir los servicios del Banco Continental.

Palabras clave: Factores, comportamiento, consumidor, financiero, banco.



ABSTRACT

This research aims to understand the principle factors of financial consumer
behavior BBVA Banco Continental headquarters in the province of Trujillo, to this
end are a type of non-experimental and descriptive research was used. In the
development of this research it was applied as collection techniques surveys
customers who have accounts world salary, easy and winning account conti
respectively as they are the target audience and potential bank. It is concluded
that the main factors of financial consumers are the personal factor, social factor
and psychological factor when purchasing the services of Banco Continental.

Keywords: factors, behavior, consumer, financial, bank.
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