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RESUMEN

En la actual investigacion se tenia como objetivo general, determinar la incidencia
de las Estrategias del Marketing Digital en la Fidelizacion de clientes del
Restaurante Shiro Maki Bar, Truijillo, 2023, la investigacion fue de tipo aplicada, con
un disefio no experimental, transversal. La poblacion de estudio est4 conformada
por un total aproximado de 560 clientes semanales que han recibido un servicio
especializado del restaurante Shiro Maki Bar, teniendo como muestra estimada a
229 clientes, para realizar esta investigacion se ejecuté una encuesta, en el cual,
se elabord un cuestionario para clasificar la informacion y ser procesada. Los
resultados que se obtuvieron es que el marketing digital incide de manera positiva
media con la fidelizacion de clientes. Concluyendo que la significancia bilateral del
p valor fue 0,000 siendo menor que 0,005, por lo tanto, existe incidencia significativa
entre las variables del estudio del restaurant Shiro Maki Bar, por lo tanto, se rechaza
la hipétesis nula y se acepta la hipétesis alterna.

Palabras clave: Marketing Digital, Clientes, Fidelizacion.
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ABSTRACT

In the current investigation, the general objective was to determine the
incidence of Digital Marketing Strategies in customer loyalty of the Shiro Maki
Bar Restaurant, Trujillo, 2023, the investigation was of an applied type, with a
non-experimental, cross-sectional design. The study population is made up of
a total of approximately 560 weekly clients who have received a specialized
service from the Shiro Maki Bar restaurant, with an estimated sample of 229
clients. To carry out this investigation, a survey was carried out, in which a
guestionnaire to classify the information and be processed. The results that
were obtained is that digital marketing has an average positive impact on
customer loyalty. Concluding that the bilateral significance of the p value was
0.000, being less than 0.005, therefore, there is a significant incidence
between the variables of the study of the Shiro Maki Bar restaurant, therefore,

the null hypothesis is rejected, and the alternate hypothesis is accepted.

Keywords: Digital Marketing, Customers, Loyalty
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