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RESUMEN
La presente investigacion tiene como objetivo analizar la competitividad y el nivel
de comercializacion del café descafeinado sin tostar al mercado mundial durante
el periodo 2008-2016.
La comercializacion del café descafeinado sin tostar a través de los afios se ha
ido incrementando a diferentes mercados gracias a sus cualidades para prevenir
enfermedades, como antioxidante y como ayuda para concentracion al ingerirlo
en grandes cantidades; Debido a esto la comercializacion del café descafeinado
sin tostar mercado mundial durante 2008-2016.
Hemos denotado que en total tuvo una baja tasa de exportacion por parte del
Perd donde vemos que no hubo mucha tendencia positiva donde se ve que los
factores climatolégicos y enfermedades en los cultivos tuvieron rol importante que
nos impidieron progresar en todo momento para nuestros cafetaleros peruanos.
Alemania es un pais que mayor importa el café descafeinado sin tostar por el uso
de cultivo tecnificado y también por los avances tecnoldgicos en el riego como

también lo hacen Espafia y por su parte Vietham.

Palabras claves: comercializacion, competidores, competitividad.



ABSTRACT

The present research aims to analyze the competitiveness and the level of
commercialization of decaffeinated coffee without roasting to the world market
during the period 2008-2015.

The commercialization of decaffeinated coffee without roasting over the years has
been increasing to different markets thanks to its qualities to prevent diseases, as
an antioxidant and as an aid to concentration when ingesting it in large quantities;
Due to this the marketing of decaffeinated coffee without roasting the world market
during 2008-2015.

We have denoted that in total there was a low export rate in Peru where we see
that there was not much positive trend where it is seen that the climatological
factors and diseases in the cultures had an important role that prevented us from
progressing at all times for our Peruvian coffee growers.

Germany is a country that imports decaffeinated coffee without toasting by the use
of cultivated technology and also by the technological advances in the irrigation as

well as Spain and for its part Vietnam.

Key words: marketing, competitors, competitiveness.
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