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RESUMEN

La presente investigacion plante6 encontrar la relacion entre de la campafia gréafica
de reciclaje de papel y el consumo responsable en nifios de 4° a 6° de primaria en
dos colegios en Comas- Lima-Norte-2016. El siguiente estudio tiene un enfoque
cuantitativo-descriptivo, de tipo no experimental y comprende un disefio
correlacional.

Para llevarla a cabo, se conté con una muestra de 278 alumnos de una poblacion
finita de 1000 estudiantes entre los 7 a 13 afios, de cuarto a sexto de primaria. Se
desarroll6 un muestreo aleatorio simple y se ejecuté la técnica de la encuesta
conformada por 12 preguntas respectivamente con alternativas de escala de Likert.

Los datos recopilados pasaron a través de un andlisis estadistico, donde se utilizo
el software IBM SPSS Statistics 20.0. Por lo tanto, permitié encontrar la correlacion
de hipotesis de las variables arrojando una correlacion de 0.626 con una
significancia de 0.000 que es menor al 0,01 con un 99% de confianza. Por lo tanto,
se afirmé que existe una correlacion positiva media entre las dos variables. De esta
manera, se rechaza la hipotesis nula y se afirma la hipétesis de investigacion en el
nivel de 0.01 (1% de error).

Palabras Clave: Campafa grafica, reciclaje, consumo responsable, cambios de
habitos.
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ABSTRACT

The present research aimed to find the relationship between the graphic campaign
for paper recycling and responsible consumption in children from 4th to 6th grade in
two schools in Comas-Lima-Norte-2016. The following study has a quantitative-
descriptive approach, of non-experimental type and comprises a correlational
design.

To carry it out, there was a sample of 278 students from a finite population of 1000
students between the ages of 7 and 13, from fourth to sixth grade. A simple random
sampling was performed and the survey technique was performed, consisting of 12
guestions, respectively, with Likert scale alternatives.

The data collected passed through a statistical analysis, where the IBM SPSS
Statistics 20.0 software was used. Therefore, it allowed to find the hypothesis
correlation of the variables yielding a correlation of 0.626 with a significance of 0.000
that is less than 0.01 with a 99% confidence. Therefore, it was stated that there is a
mean positive correlation between the two variables. In this way, the null hypothesis
is rejected and the research hypothesis is affirmed at the level of 0.01 (1% error).

Keywords: Graphic campaign, recycling, responsible consumption, changes in
habits.
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