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RESUMEN

La presente investigacion tuvo como objetivo Determinar la influencia de las
estrategias del coaching en la calidad de servicio que brinda el personal de los
restaurantes de comida rapida KFC Zona Norte, afio 2016, se tom6 una muestra
de 91 trabajadores de los restaurantes de comida rapida KFC — Zona Norte, se
utilizé un disefio de estudio experimental — transversal, pues no se manipularon
variables y la recoleccion se dio en solo momento, se asumié una investigacion
descriptiva causa, describe las caracteristicas del objeto de estudio, ademas busca
analizar las causas y efectos de la entre las variables de estudio que son:
Estrategias de Coaching y Calidad de Servicio. Se concluyé que existia una
correlacién buena entre las estrategias de coaching y la calidad de servicio que
brinda el personal de los restaurantes de comida rapida KFC — Zona norte, esto
indica que existe una influencia entre las variables; ademéas también se

demostraron como verdaderas las hipotesis especificas de la investigacion.
Palabras clave: Estrategias, Coaching, calidad, servicio, influencia.
ABSTRACT

The present investigation took as a target to Determine the influence of the
strategies of the coaching in the quality of service that offers the personnel of the
restaurants of fast food KFC North Area, year 2016, there took a sample of 91
workers of the restaurants of fast food KFC — North Area, a design of experimental
study was used — transversely, since variables were not manipulated and the
compilation happened in alone moment, a descriptive investigation was assumed it
causes, describes the characteristics of the object of study, also he thinks about
how to analyze the causes and effects of her between the variables of study that
are: Strategies of Coaching and Quality of Service. One concluded that a good
interrelation existed between the strategies of coaching and the quality of service
that offers the personnel of the restaurants of fast food KFC — north Area, this
indicates that an influence exists between the variables; also also they were

demonstrated like real the specific hypotheses of the investigation.

Key words: Strategies, Coaching, quality, service, influence.



