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RESUMEN

El presente trabajo tiene el objetivo de describir la relacion entre la calidad de servicio y
la satisfaccion en los clientes en una clinica dental, San Roque — Ate 2018. Es estudio
es descriptivo correlacional, tiene un enfoque -cuantitativo con un disefio no
experimental de corte transversal. No se manipula las variables, solo se observa el
comportamiento en un solo momento. Para describir la relacion de ambas variables se
hace uso del Rho Spearman, por ser variables cualitativas, la poblacion resulta ser de
350, y la muestra es 184. A dicha muestra se le aplicara el instrumento para obtener un
resultado que lleva a contrastar hipotesis general y especifica. Para asi determinar la
relacion de las variables mencionadas, posteriormente como conclusion se observa la
relacion de la calidad de servicio con la satisfaccion del cliente de la clinica dental, las
recomendaciones pertinentes abarcan posibles estudios de otro nivel para tener

resultados mas concretos.

Palabras Clave: Calidad, Servicio, Satisfaccion, relacion.



ABSTRACT

The present work has the objective of describing the relationship between the quality of
service and customer satisfaction in a dental clinic, San Roque - Ate 2018. It is
descriptive study correlational, has a quantitative approach with a non-experimental
design of cross section . The variables are not manipulated, only the behavior is
observed in a single moment. To describe the relationship of both variables, Rho
Spearman is used, because it is qualitative variables, the population turns out to be 350,
and the sample is 184. To this sample the instrument will be applied to obtain a result
that leads to contrasting general hypothesis. and specific. In order to determine the
relationship of the aforementioned variables, the conclusion of conclusion is the
relationship between the quality of service and the client's satisfaction of the dental
clinic, the pertinent recommendations include possible studies at another level to obtain
more concrete results.

Keywords: Quality, Service, Satisfaction, relationship.
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