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RESUMEN

Se realizd la investigacion titulada “El marketing mix y su relacion con la
satisfaccion del cliente en la empresa Promart Homecenter S.A”. Cuyo objetivo
principal fue, Explicar cudl es la relacion del Marketing Mix con la satisfaccion de
los clientes en la empresa Promart Homecenter S.M.P-2016, se realiz6 esta
investigacién con una poblacién de 100 personas que representan a los clientes
de la empresa utilizando una muestra de 79 personas,. Los datos se recolectaron
mediante la técnica de la encuesta usando como instrumento al cuestionario,
conformado por 20 preguntas en la escala de Likert. Se valido el instrumento
mediante el Juicio de experto, ademas a través del Alfa de Cronbach. Procesando
los datos en el sistema SPSS 22. Concluyendo que si existe una relacion
significativa entre el Marketing Mix y la Satisfaccién del cliente en la empresa

Promart Homecenter S.A.
Palabras clave: Estrategia, Marketing, Calidad, Servicio.

ABSTRACT

Research entitled "The marketing mix and its relation to customer satisfaction in the
company Promart Homecenter S.A" was performed. Whose main objective was,
explain what the relationship of the Marketing Mix with customer satisfaction in the
company Promart Homecenter SMP-2016, this research was conducted with a
population of 100 people representing customers of the company using a sample
of 79 people,. Data were collected by using survey technique as a tool to the
guestionnaire, consisting of 20 questions in Likert scale. the instrument was
validated by expert judgment, also through Cronbach's alpha. Processing data in
the SPSS system 22. Concluding that if there is a significant relationship between

Marketing Mix and Customer Satisfaction in the company Promart Homecenter S.A.

Keywords: Strategy, Marketing, Quality, Service, product, competitiveness.





