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RESUMEN

La tesis tuvo como objetivo determinar la relacion que existe entre el Marketing Mix
y las Ventas en la |.E.P. Santisima Virgen del Rosario de Yauca, Los Olivos, 2016.
En esta investigacion se ha realizado una encuesta en la muestra constituida por
384, tomados de una poblacion de 371,229 personas, que son aquellos que se
encuentran cerca de la Institucion Educativa. Los datos se recolectaron a través de
un cuestionario estructurado de 16 items entre las dos variables de estudio bajo la
escala de Likert. La confiabilidad del instrumento se calcul6 a través del coeficiente
Alfa de Cronbach. El procesamiento de datos se realiz6 usando el programa
estadistico SPSS V.20, asi mismo se hizo la contrastacion de hipotesis, la que nos
permitio verificar nuestra hipotesis de investigacion como cierta. Finalmente se llego

a concluir que nuestros objetivos se cumplieron.
Palabras claves: Marketing Mix, Ventas.

ABSTRACT

The thesis aimed to determine the relationship between Marketing Mix and Sales in
the I.E.P. Holy Virgin of the Rosary of Yauca, Los Olivos, 2016. In this investigation
a survey has been carried out in the sample constituted by 384, taken from a
population of 371,229 people that are those that are near the Educational Institution.
Data were collected through a structured questionnaire of 16 items between the two
study variables under the Likert scale. The reliability of the instrument was
calculated using the Cronbach Alpha coefficient. The data processing was
performed using the SPSS V.20 statistical program, as well as the hypothesis
testing, which allowed us to verify our research hypothesis as true. Finally, it was

concluded that our objectives were met.

Keywords: Marketing Mix, Sales.
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