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RESUMEN

La presente investigacion estuvo orientada a determinar la Influencia del Marketing
Estratégico en las Ventas del Centro Comercial Estrella, Ubicado en el Distrito del
Rimac, afio 2016.

Se plante6 un estudio de tipo “Descriptiva-Aplicada”, con un disefio de investigacion
No experimental de corte Transversal. La muestra estuvo conformada por 98
personas. Las encuestas fueron aplicadas a través de un cuestionario de 20 preguntas
con escala de Likert. Para la comprobacion de las hipotesis se utilizé la estadistica no
paramétrica. Ademas para contrastar la hipétesis se recurrio a la prueba de rachas.
El estudio de campo realizado permitio determinar la hipdtesis general de tal manera
qgue el Marketing Estratégico no influye significativamente en las ventas del Centro
Comercial Estrella, ubicado en el distrito del Rimac, afio 2016. Se plantearon las
discusiones, conclusiones y recomendaciones del caso, donde podemos destacar la
importancia de determinar la influencia del marketing estratégico en las ventas del
centro comercial estrella ubicado en el Rimac.

Palabras clave: marketing estratégico, ventas, clientes

ABSTRACT

The present investigation was oriented to determine the Influence of Strategic
Marketing in the Sales of Estrella Shopping Center, Located in the District of Rimac,
year 2016. A "Descriptive-Applied" type study was proposed, with a non-experimental
cross-sectional research design. The sample consisted of 98 people. The surveys were
applied through a questionnaire of 20 questions with a Likert scale. Non-parametric
statistics were used to verify the hypothesis. In addition, to test the hypothesis we used
the test of gusts. The allowed field study allowed the general hypothesis of the way that
Strategic Marketing does not significantly influence the sales of Estrella Shopping
Center, located in the district of Rimac, in 2016. The discussions, conclusions and
recommendations of the case were raised, where we can Highlight the importance of
determining the influence of strategic marketing on sales of the star shopping center
located in the Rimac.

Keywords: strategic marketing, sales, customers
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