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RESUMEN

El presente trabajo de investigacion tiene como objetivo principal determinar la relacion que
existe entre el marketing digital y la ventaja competitivas de las MyPEs del centro comercial
Chopping Center, San Miguel, Lima, 2018. El método que se contempld fue hipotético
deductivo, de tipo aplicada, con un nivel correlacional descriptivo y disefio no experimental
transversal. La poblacion objeto de estudio fueron las MyPEs del centro comercial Chopping
Center, San Miguel, la muestra del estudio estuvo conformada por 150 MyPEs;
Posteriormente, al procesarse los datos e interpretarlos, se determind que la correlacion entre
el marketing digital y la ventaja competitivas de las MyPEs es moderada segun el valor de
0,505. Asimismo, la significancia hallada de 0,000 es menor que la significancia de trabajo
fijada de 0,05 lo que implica que se acepta la hipétesis alterna Ha, y por consiguiente el
marketing digital si tiene relacién positiva directa con la ventaja competitiva de las MyPEs,
lo que quiere decir que, a mayor implementacion del marketing digital, aumentaran las
ventajas competitivas de las MyPEs del centro comercial Chopping Center, San Miguel,
Lima, 2018.

Palabras clave: marketing, marketing digital, ventaja competitiva.

ABSTRACT
The main objective of this research work is to determine the relationship between digital
marketing and the competitive advantage of the MyPEs of the shopping center Chopping
Center, San Miguel, Lima, 2018. The method that was contemplated was hypothetical
deductive, of applied type, with a descriptive correlational level and transversal non-
experimental design. The population under study was the MyPEs of the shopping center
Chopping Center, San Miguel, the study sample consisted of 150 MyPEs; Subsequently,
when the data was processed and interpreted, it was determined that the correlation between
digital marketing and the competitive advantage of the SMEs is moderate according to the



value of 0.505. Also, the found significance of 0,000 is less than the fixed work significance
of 0.05 which implies that the alternative hypothesis Ha is accepted, and therefore digital
marketing if it has a direct positive relationship with the competitive advantage of the MSEs,
which means that the greater implementation of digital marketing will increase the
competitive advantages of the MyPEs of the shopping center Chopping Center, San Miguel,
Lima, 2018.

Keywords: marketing, digital marketing, competitive advantage.
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