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RESUMEN

El presente investigacion tiene como objetivo principal determinar cémo los factores
del Marketing Mix influyen en la Ventas de la Empresa McDonald’s, Miraflores Lima
2016. El tipo de estudio es descriptiva explicativa, ya que explicara el Marketing Mix y
las Ventas de acuerdo la naturaleza del estudio, pues se us6 como herramienta
referencia tesis nacionales e internacionales. Se realizé una muestra de 52 clientes
del distrito de Miraflores. Los datos se recolectaron mediante la técnica de la
encuesta; dicho instrumento de medicion contd con 20 preguntas relacionadas con la
Variable independiente “Marketing Mix” y la variable dependiente “Ventas, para la
medicion se usé la escala de Likert. Mediante el sistema estadistico SPSS 22 se pudo
determinar la confiabilidad de las preguntas mediante el uso del alfa de Cronbach, y
como Uultimo paso se analizaron e interpretaron individualmente los graficos

estadisticos por cada dimension.
Palabras Claves: Marketing Mix, Ventas, producto, precio, plaza, promocion.
ABSTRACT

The present research has as main objective to determine the relationship between
factors influence the Marketing Mix Sales Company McDonald’s, Miraflores Lima
2016.The type of study is explanatory descriptive as it will explain the Marketing and
Sales Mix according the nature of the study, it was used as a reference tool thesis
national and international. Was conducted with a sample of 60 customers. the data were
collected by the survey technique using as an instrument the questionnaire ,As an instrument
the guestionnaire consists of 20 questions measuring Likert Scale, after that these
results were processed, analyzed and studied by the program of statistical SPSS, as
a result it was posible to measure the level of reliability of the questions using the
Cronbach’s alpha and finally analyzed and interpreted individually statistical graphs

obtained for each question.

Keywords: Marketing Mix, sales, product, price, place, promotion.
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