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RESUMEN

En la presente investigacion se planteo el siguiente problema, ¢ Como se presenta
el lenguaje audiovisual en el spot publicitario “Cholo Soy” de Mibanco en su
Campafia escolar, Lima, 2016? Asimismo, se determind el siguiente objetivo:
analizar el uso del lenguaje audiovisual en el spot publicitario “Cholo soy” de
Mibanco en su campafia escolar, Lima, 2016. Se llegd a la siguiente conclusion:
se utilizaron todos los elementos del lenguaje audiovisual en el spot publicitario
“Cholo soy” de una forma coherente y logrando captar la atencion del publico por la

firmeza que la imagen y sonido transmiten.

Palabras clave: audiovisual, imagenes, sonido.
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ABSTRACT

In the present research is raised the following problem, as is presents the language
audiovisual in the spot advertising "Cholo soy" of Mibanco in his campaign school,
Lima, 20167 Also determined the following objective: analyze the use of audiovisual
language in the advertising spot "Cholo soy" MIBANCO school campaign, Lima,
2016. The following conclusion was reached: all elements of the audiovisual
language were used in the advertising spot "Cholo soy" in a coherent way and
managing to capture the attention of the public by the firmness that the picture and

sound transmitted.

Key words: audiovisual, images, sound.



