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RESUMEN

En la presente investigacion se planteo el siguiente problema, qué relacion existe
entre la identidad visual corporativa de Regal Raptor y la decisiébn de compra en los
integrantes de los clubes “Biker Brothers” y “Steel Riders” en Lima, 2016. Ademas,
se determind el siguiente objetivo, identificar la relacion entre la identidad visual
corporativa de Regal Raptor y la decisién de compra en los miembros de los clubes
“Biker Brothers” y “Steel Riders” en Lima, 2016. Asimismo, se utilizé la técnica de
la encuesta y el instrumento fue el cuestionario, con un factor de validacion de 94%
y confiabilidad de 0.80. Llegando a la conclusion de que no existe relacién entre la
identidad visual corporativa de Regal Raptor y la decisibn de compra en los

integrantes de los clubes “Biker Brothers” y “Steel Riders” en Lima, 2016.
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ABSTRACT

In the present investigation, the following problem was raised: what is the
relationship between the corporate visual identity of Regal Raptor and the purchase
decision in the members of the Biker Brothers and Steel Riders clubs in Lima, 2016.
In addition, The following objective is to identify the relationship between the
corporate visual identity of Regal Raptor and the decision to purchase the members
of the Biker Brothers and Steel Riders clubs in Lima, 2016. The survey technique
was also used The instrument was the questionnaire, with a validation factor of 94%
and reliability of 0.80. Finding that there is no relationship between the corporate
visual identity of Regal Raptor and the purchase decision in the members of the
clubs "Biker Brothers" and "Steel Riders" in Lima, 2016.
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