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RESUMEN

En la presente investigacion se planted el siguiente problema ¢ Como se desarrolla
el programa de induccion social para los nuevos trabajadores de la empresa
Molitalia S.A. durante el tercer trimestre del afio 2016, Lima?, asimismo se
determino el siguiente objetivo, analizar la presentacion del programa de Induccion
Social para los nuevos trabajadores de la empresa Molitalia S.A. durante el tercer
trimestre del afio 2016, Lima, se utilizé la técnica de la observacion y el
instrumento de las fichas de observacion con un factor de validacion de 100%.
Llegando a la siguiente conclusion, el programa de induccién respecto al lado
social, se presenta de manera correcta, respecto a la informacién que se quiere
brindar; pero sin éxito cuando se trata de socializar y fidelizar, respecto a la

induccion para operarios.

Palabras Claves: induccion social, induccion, relaciones publicas, comunicacion
corporativa, comunicacion organizacional, organizaciones, integracion, cultura

organizacional.



ASTRACT

In the present investigation the following problem was raised: How is the social
induction program developed for the new employees of Molitalia S.A. During the
third quarter of 2016, Lima, also the following objective was determined, to analyze
the presentation of the Social Induction program for the new employees of the
company Molitalia S.A. During the third quarter of 2016, Lima, the technique of
observation and the instrument of the observation sheets were used with a
validation factor of 100%. Arriving to the following conclusion, the induction
program regarding the social side, is presented in a correct way, regarding the
information that is wanted to provide. But without success when it comes to

socializing and loyalty, regarding induction for operators.

Keywords: social induction, induction, public relations, corporate communication,

organizational communication, organizations, integration, organizational culture.



