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Resumen

La presente investigacion tuvo como objetivo determinar la relacion entre el
Marketing mix y la decision de compra en los clientes de la Ferreteria EI Chino Mike S.A.C.,
Vijus, Pataz, afio 2018, a través de un disefio de investigacion correlacional transversal,
aplicado en una muestra de 385 clientes de la ferreteria EI Chino Mike. La técnica utilizada
fue la encuesta y el instrumento fu el cuestionario, valorados a partir de una escala tipo
Likert. Los resultados mostraron que el 68% de los encuestados sefialan que la empresa
aplica un Marketing Mix de nivel medio, asimismo una Decision de compra con un nivel
intermedio segun el 98% de los encuestados, asi también se estableci6 un Rho de .04
sefialando una correlacion no significativa (p>.05) entre la dimension Promocién del
Marketing Mix y la Decision de Compra. Finalmente se concluyo que se muestra un Rho de
.13 sefialando una correlacion directa y estadisticamente significativa (p<.05) entre el
Marketing Mix y la Decision de Compra, demostrando que cuando los entrevistados sefialen
que se aplicd a un nivel alto el Marketing Mix, se observara una decision de compra
favorable en los clientes de la Ferreteria EI Chino Mike S.A.C., Vijus, Pataz, 2018, por tanto

se acepto la hipdtesis alternativa de investigacion.

Palabras clave: Marketing mix, decisién de compra, identificacion de la necesidad, busqueda

de la necesidad, promocion, plaza.
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Abstract

The objective of this research was to determine the relationship between the
Marketing mix and the purchase decision in the customers of El Chino Hardware Store Mike
SAC, Vijus, Pataz, 2018, through a transversal correlational research design, applied in a
sample of 385 customers from the El Chino Mike hardware store. The technique used was
the survey and the instrument was the questionnaire, evaluated from a Likert scale. The
results showed that 68% of respondents indicate that the company applies a medium level
Marketing Mix, as well as a purchasing decision with an intermediate level according to 98%
of the respondents, as well as establishing a Rho of .04 indicating a non-significant
correlation (p>.05) between the Promotion of the Marketing Mix dimension and the
Purchase Decision. Finally, it was concluded that a Rho of .13 is shown indicating a direct
and statistically significant correlation (p <.05) between the Marketing Mix and the Purchase
Decision, demonstrating that when the interviewees pointed out that the Marketing Mix was
applied at a high level, a favorable purchase decision will be observed in the customers of
El Chino Hardware Store Mike SAC, Vijus, Pataz, 2018, therefore the alternative research

hypothesis was accepted.

Keywords: Marketing mix, purchase decision, identification of the need, search of the need,

promotion, place.
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