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RESUMEN

La presente investigacion que tiene como titulo, Analisis de la estrategia de comunicacion:
Campafa “Vacuna a tu hija contra el VPH”- CC.PP San Juan de Lurigancho, 2018, se
desarroll6 a base del problema general ¢Cuales son las principales caracteristicas de la
estrategia de comunicacion de la campafa “Vacuna a tu hija contra el VPH”- CC.PP San
Juan de Lurigancho, 2018? donde el objetivo general se enfoco en analizar las principales
caracteristicas de la estrategia de comunicacion de la campaina “Vacuna a tu hija contra el

VPH”- CC.PP San Juan de Lurigancho, 2018.

El estudio es de tipo descriptivo, nivel cualitativo, con un disefio no experimental de corte
transversal, cuya muestra esta constituida por 12 madres de familia, una ginecéloga y un
personal de la Direccion Ejecutiva de Comunicacion Estratégica del Ministerio de Salud. Se
utiliz6 como técnica la encuesta e instrumento el cuestionario, donde las 14 preguntas
realizadas en funcién de la variable estrategia de comunicacion y campafias de comunicacion
en la salud, fueron validadas por tres expertos en la materia, donde se logro tener la suma
total de los criterios de claridad, relevancia y pertinencia, lo que confirma gue los items son

validos.

En sintesis, la estrategia informativa desarrollada en la campana “Vacuna a tu hija contra el
VPH, evidencia que utilizaron materiales de difusion como afiches y boletines que no logroé
impactar al pablico objetivo, en cuanto a la estrategia interaccional, se confirma

que la comunicacion entre padres de familia y docentes posibilité la autorizaciéon de la
vacunacion a las nifias de quinto grado de primaria, ademas la estrategia sociocultural
revel6 que la mayoria de las progenitoras no han compartido informacién de esta camparia,

lo que permite analizar la falta de convivencia social con otras personas de su entorno.

Palabra clave: Campafia, estrategia, comunicacion
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ABSTRACT

The present investigation that has as its title, Analysis of the communication strategy:
Campaign "Vaccine your daughter against HPV" - CC.PP San Juan de Lurigancho, 2018,
was developed based on the general problem. What are the main characteristics of the
communication strategy of the campaign "Vaccine your daughter against HPV" - CC.PP San
Juan de Lurigancho, 2018? Where the general objective was focused on analyzing the main
characteristics of the communication strategy of the campaign "Vaccine your daughter
against HPV" - CC.PP San Juan de Lurigancho, 2018.

The study is descriptive, qualitative level, with a non-experimental cross-sectional design,
whose sample consists of 12 mothers, a gynecologist and a staff of the Executive Directorate
of Strategic Communication of the Ministry of Health. The questionnaire was used as a
technique and the survey questionnaire, where the 14 questions based on the variable
communication strategy and health communication campaigns, were validated by three
experts in the field, where the total sum of the criteria of clarity, relevance and relevance,

which confirms that the items are valid.

In short, the information strategy developed in the campaign "Vaccine your daughter against
HPV, evidence that they used dissemination materials such as posters and newsletters, which
failed to impact the target audience. Regarding the interactional strategy, it is confirmed that
communication between parents and teachers made it possible to authorize vaccination for
girls in the fifth grade of primary school, in addition to the socio-cultural strategy reveals
that most of the progenitors have not shared information about this campaign, which allows
analyzing the lack of social coexistence with other people in their environment.

Keyword: Campaign, strategy, communication
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