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RESUMEN

La presente investigacion se realizd con la finalidad de evaluar la relacion
del marketing digital con la decisién de compra de los clientes de la Cebicheria
Coquito de El Bosque — Trujillo 2020. Se trabaj6é con un disefio no experimental,
correlacional causal. La muestra se conformd por 167 clientes de la Cebicheria
Coquito de EI Bosque, elegidos por muestreo aleatorio simple. Los datos se
recolectaron mediante la aplicacion del cuestionario de Marketing digital y decision
de compra los cuales presentan una confiabilidad de 0.98 segun la técnica de alfa
de cronbach y un coeficiente de validez de 1 segun el método Lawshe. Se observo
gue existe un nivel alto (86.9%) de marketing digital en los clientes de la Cebicheria
Coquito y en cuanto a la decision de compra de los clientes también se encuentro
en un nivel alto (89.2%), también se establecido que el marketing digital y las
dimensiones de decision de compra de los clientes de la Cebicheria Coquito de El
Bosque-Trujillo 2020, son altamente correlativas, segun Spearman, donde se
obtuvo como resultados del 0,786, 0,801 y 0,865; respectivamente para cada
dimension de decision de compra (Reconocimiento de la Necesidad, Busqueda de
la Informacion y Evaluacion de Alternativas). Asi mismo, los resultados confirman
gue existe una relacion entre las variables marketing digital y decision de compra,
basado en la aplicacion del chi-cuadrado donde se encontré que el X? calculado
(279.51) es mayor al X?tabulado (9.49), por lo que se rechazé la hip6tesis nula y
se acepto la hipdtesis de investigacion. Se llego a la conclusion que existe relacion
entre el marketing digital y decision de compra en los clientes de la Cebicheria
Coquito de El Bosque, también se llegé a la conclusion que en los clientes de la
Cebicheria Coquito de EI Bosque hay un nivel alto de marketing digital, al igual que

la decision de compra.
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ABSTRACT

This research was conducted in order to evaluate the relationship of digital
marketing with the purchase decision of customers of the Cebicheria Coquito de El
Bosque - Trujillo 2020. We worked with a non-experimental, correlational causal
design. The sample was made up of 167 clients of the Cebicheria Coquito de El
Bosque, chosen by simple random sampling. The data was collected through the
application of the digital marketing and purchase decision questionnaire, which has
a reliability of 0.98 according to the cronbach alpha technique and a validity
coefficient of 1 according to the Lawshe method. It was observed that there is a high
level (86.9%) of digital marketing in the clients of Cebicheria Coquito and as for the
clients' purchase decision it was also at a high level (89. 2%), it was also established
that the digital marketing and the dimensions of purchase decision of the clients of
the Cebicheria Coquito of El Bosque-Trujillo 2020, are highly correlated, according
to Spearman, where it was obtained as results of 0.786, 0.801 and 0.865;
respectively for each dimension of purchase decision (Recognition of the Need,
Search of the Information and Evaluation of Alternatives). Likewise, the results
confirm that there is a relationship between the digital marketing and purchase
decision variables, based on the application of the chi-square where it was found
that the calculated X2 (279.51) is greater than the tabulated X2 (9.49), so the null
hypothesis was rejected and the research hypothesis was accepted. It was
concluded that there is a relationship between digital marketing and the purchase
decision in the clients of Cebicheria Coquito de El Bosque, it was also concluded
that in the clients of Cebicheria Coquito de El Bosque there is a high level of digital

marketing, as well as the purchase decision.
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