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Resumen

La investigacion fue titulada “Marketing interno y compromiso organizacional en los
colaboradores de la empresa Motored en el distrito de Ate Vitarte, 2018”, cuyo objetivo fue
determinar la relacion que existe entre Marketing interno y compromiso organizacional en
los colaboradores de la empresa Motored en el distrito de Ate Vitarte, 2018, esta
investigacion entonces fue de condicion aplicada porque se encontrd disolucion a los
obstéaculos frente a una medida de exploracién condicion descriptivo- correlacional con un
disefio no empirico, en donde los cuestionarios son validos segin normas de profesionales,
su cuantificacion mediante el Alpha de Cronbach y se aplicd el compuesto estadistico
SPSS23.Se tomd las teorias de Barranco (2000) Y Colquitt (2007). Para poder medir todo
Marketing intrinseco y responsabilidad organizacional en los colaboradores de Motored en
el territorio de Ate Vitarte se tomo a una cantidad de 30 colaboradores, Se interpreto y se
analizé el factor Marketing central, indicando que es bueno. Igualmente, se analizo el factor
responsabilidad organizacional indicando que es muy bueno. También, en cuanto a los
resultados en la observacién estadisticos alcanzados con la investigacion Rho Spearman se
logré una reciprocidad moderada en un 0.470**, lo cual demuestra que un marketing

intrinseco adecuado conlleva a una responsabilidad organizacional.

Palabra clave: Perfeccionamiento propio, convenio del personal, acomodamiento al cargo,

memorandum interno.



Abstract

The research was titled "Internal marketing and organizational commitment in the employees
of the company Motored in the district of Ate Vitarte, 2018", whose objective was to
determine the relationship that exists between internal marketing and organizational
commitment in the employees of the company Motored in the district of Ate Vitarte, 2018,
this investigation was then of applied condition since it was desired to provide dissolution to
the problems found with a measure of exploration descriptive-correlational condition with a
non-empirical design, where the questionnaires are valid according to professional norms, its
reliability through Alpha de Cronbach and the statistical compound SPSS23 was applied. The
theories of Barranco (2000) and Colquitt (2007) were taken. In order to measure all intrinsic
marketing and organizational responsibility in the employees of the company Motored in the
territory of Ate Vitarte, an amount of 30 collaborators was taken. The central Marketing
factor was interpreted and analyzed, indicating that it is all Good for conferred purposes.
Likewise, the organizational responsibility factor was analyzed, indicating that it is very
good. Also, regarding the statistical observation results obtained with the Rho Spearman
research, a moderate reciprocity was achieved at 0.470 **, which shows that proper intrinsic

marketing leads to organizational responsibility.

Keyword: Self-improvement, staff agreement, accommodation for the position, internal

memorandum.
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