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RESUMEN

El objetivo principal de esta investigacion de tipo correlacional fue determinar la relacion quevfexiste entre las estrategias de marketing y la
competitividad de los microempresarios de ropa para bebé de Gamarra, 2016. Para poder desarrollar esta investigacion se utilizaron como
referentes alos tedricos Lermay Marquez, Kotler y Armstrong y Karen Weinberger, de quienes se seleccionaron las teorias como El comercio
y marketing internacional, Fundamentos del marketing y Estrategias paralograr y mantener |a competitividad de la empresa,. Gracias a estudios
y teorias propuestas por estos autores se pudo recopilar lainformacion necesaria para poder comprender la variable: Estrategias de marketing.
Deigual forma, enlo querespectaalavariable: La Competitividad, se tuvieron como referentes alos tedricos Mathews, Porter, Morales y Pech,
quienesrealizaron sus aportes y estudios basados en El significado de la competitividad y oportunidades de internacionalizacion paralas mypes,
Las ventajas Competitivas de las Naciones y Estrategiasy competitividad: un enfoque basado en losrecursos. El enfoque para estainvestigacion
fue cuantitativo de disefio no experimental de corte transversal. Se utilizd como unidades muestrales a 30 microempresarios de mypes
exportadores de ropa para bebé de Gamarra. La técnica para la recopilacion de datos utilizados fue mediante € censo, utilizando como
instrumento & cuestionario conformado de 60 preguntas. Mediante €l sistemade SPSS'y |a estadisti cadescriptiva se pudieron obtener resultados
gue concluyeron en gque existe demuestra que existe una relacion positiva y significativa entre “estrategias de marketing y la competitividad por

parte de los microempresarios de las mypes de ropa para bebé de Gamarra, 2016.



Palabr as claves: Marketing Internacional, Competitividad, Ropa Para Bebé

ABSTRACT

The main objective of this correlational research was to determine the relationship that Véixists between marketing strategies and the
competitiveness of Gamarra's baby clothing microentrepreneurs, 2016. In order to develop this research, the theorists Lerma and Marquez,
Kotler and Armstrong and Karen Weinberger, from whom theories were selected such as International Trade and Marketing, Fundamental s of
Marketing and Strategies for Achieving and Maintaining the Competitiveness of the Company. Thanksto studies and theories proposed by these
authors it was possible to gather the necessary information to understand the variable: Marketing strategies. Likewise, with respect to the
variable: Competitiveness, the theorists Mathews, Porter, Morales and Pech, who made their contributions and studies based on The meaning
of competitiveness and opportunities of internationalization for the mypes , The Competitive Advantages of Nations and Strategies and
Competitiveness: A Resource-Based Approach. The focus for this research was quantitative non-experimental cross-sectional design. As a
sample unit, 30 micro-entrepreneurs of mypes baby clothes exporters from Gamarra were used as sample units. The technique for the data
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collection used was by means of the census, using as an instrument the questionnaire with 60 questions. Through the system of SPSS and
descriptive statistics it was possible to obtain results that concluded that it exists shows that there is a positive and significant relationship

between "marketing strategies and competitiveness by microentrepreneurs of the baby clothes of Gamarra, 2016

Keywor ds: international marketing, competitiveness, baby clothing
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