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RESUMEN

La investigacion tuvo como objetivo Determinar la relacion que existe entre el
marketing mix y la fidelizacion del cliente del restaurante Nakato de Piura en el
2020, para la cual se realizd una investigacion correlacional de disefio no
experimental transversal, en donde la poblacion de estudio fueron 96 clientes de
ambos locales del restaurante Nakato Fusion, la muestra recogida fue de 77
clientes, siendo el margen error del 5% y un 95% de nivel de confianza para
recoger los datos. Se aplicé un muestreo aleatorio. Los resultados demostraron
que existe relacion entre el marketing mix y la fidelizacion del cliente del
restaurante Nakato de Piura 2020. Asimismo, se demostré que existe relacion
entre las dimensiones producto, precio, plaza, promocion y la fidelizacion del

cliente del restaurante Nakato de Piura 2020.

Palabras claves: Cliente, Marketing Mix, Fidelizacion.

viii


HECTOR
Texto tecleado
viii


ABSTRACT

The objective of the research was to determine the relationship between the
marketing mix and customer loyalty of the Nakato restaurant in Piura in 2020, for
which a correlational investigation of non-experimental cross-sectional design
was carried out, where the study population was 96 clients of both premises of
the Nakato Fusion restaurant, the sample collected was 77 clients, the margin of
error being 5% and a 95% confidence level to collect the data. Random sampling
was applied. The results showed that there is a relationship between the
marketing mix and customer loyalty of the Nakato restaurant in Piura 2020.
Likewise, it was shown that there is a relationship between the dimensions of the
product, price, place, promotion and customer loyalty of the Nakato restaurant in
Piura 2020.

Keywords: Client, Marketing Mix, Loyalty.
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