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Resumen

El presente estudio de investigacion tuvo como objetivo general determinar la
relacion que existe entre el marketing interno con el compromiso organizacional de
los colaboradores de la empresa Tabacalera del Oriente S.A.C., Tarapoto, 2020.
La investigacion es de tipo basico con un alcance descriptivo correlacional porque
describira relacion entre dos o mas variables. El disefio de la investigacion fue no
experimental de corte transversal porque se realiz6 sin manipular las variables. La
poblacion total fue 89 colaboradores y una muestra equivalente al total de la
poblacién. Para recolectar los datos necesarios para la presente investigacion se
aplicé cuestionarios para cada una de las variables, en el caso del cuestionario para
la variable marketing interno, estuvo conformada por 22 preguntas agrupadas en 4
dimensiones; mientras que el cuestionario de compromiso organizacional por 21
preguntas agrupadas en 3 dimensiones, ambos instrumentos fueron validados
mediante juicio de expertos, se comprobd su fiabilidad a través del Alpha de
Cronbach, (0.976) para marketing interno y (0.980) para compromiso
organizacional; lo cual indica que la confiabilidad es aceptable. Los resultados
muestran que la correlacion es positiva considerable entre el marketing interno y el
compromiso organizacional (r = 0. 969**: p < 0,00); se concluye que, se rechaza la
hipétesis nula y se acepta la hipétesis alterna, es decir, marketing interno se
relaciona (nivel alto) con el compromiso organizacional de los colaboradores de la

empresa Tabacalera del Oriente S.A.C.

Palabras claves: Marketing, compromiso, colaboradores.
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Abstract

The present research study had the general objective of determining the relationship
that exists between internal marketing with the organizational commitment of the
collaborators of the company Tabacalera del Oriente SAC, Tarapoto, 2020. The
research is of a basic type with a correlational descriptive scope because describe
a relationship between two or more variables. The research design was non-
experimental in cross-section because it was carried out without manipulating the
variables. The total population was 89 collaborators and a sample equivalent to the
total population. To collect the necessary data for the present investigation,
questionnaires were applied for each of the variables. In the case of the
questionnaire for the internal marketing variable, it consisted of 22 questions
grouped into 4 dimensions; while the organizational commitment questionnaire by
21 questions grouped into 3 dimensions, both instruments were validated by expert
judgment, their reliability was verified through Cronbach's Alpha, (0.976) for internal
marketing and (0.980) for organizational commitment; indicating that reliability is
acceptable. The results show that the correlation is considerable positive between
internal marketing and organizational commitment (r = 0. 969 **: p <0.00); It is
concluded that the null hypothesis is rejected and the alternative hypothesis is
accepted, that is, internal marketing is related (high level) with the organizational
commitment of the collaborators of the company Tabacalera del Oriente S.A.C.
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