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RESUMEN

Esta investigacion se desarrollé con el objetivo de determinar la relacion que existe
entre el marketing mix y la fidelizacion de los consumidores de la Cafeteria -
Restaurante Soli Deo — Trujillo 2019. EI muestro es probabilistico, aleatorio simple,
estuvo conformada de 52 comensales. El cuestionario consté de 18 items los
cuales fueron precisos y coherentes. El analisis descriptivo se desarroll6 a través
del programa excel, aplicando tablas de barras y tablas de frecuencia. Para el
andlisis de correlaciéon se usé el programa SPSS versién 25, utilizando la prueba
de analisis de Rho de Spearman para identificar la relacion entre la variable
marketing mix y fidelizacion. Se logré determinar que hay una correlacion positiva
alta con un coeficiente de 0, 788 y una significancia de 0.000 menor a 0.05, el cual
indica que existe una relacion directa entre el marketing mix y la fidelizacion de los

clientes de la Cafeteria — Restaurante Soli Deo — Trujillo 2019
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ABSTRACT

This research was developed with the objective of determining the relationship
between the marketing mix and the loyalty of the consumers of the Cafeteria - Soli
Deo Restaurant - Trujillo 2019. The sample is probabilistic, simple random, it was
made up of 52 diners. The questionnaire consisted of 18 items which were precise
and consistent. The descriptive analysis was developed through the excel program,
applying bar tables and frequency tables. For the correlation analysis, the SPSS
version 25 program was used, using Spearman's Rho analysis test to identify the
relationship between the marketing mix variable and loyalty. It was possible to
determine that there is a high positive correlation with a coefficient of 0.788 and a
significance of 0.000 less than 0.05, which indicates that there is a direct relationship
between the marketing mix and customer loyalty of the Cafeteria - Soli Deo
Restaurant - Trujillo 2019

Keywords: Marketing mix, loyalty.
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