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Resumen

La presente investigacion, tuvo como finalidad primordial determinar la relacion
entre endomarketing y compromiso organizacional. La investigacion tiene un disefio
no experimental de corte transversal. La tesis esta basada en la postura de Kotler
(2016) para definir la variable endomarketing y asimismo se tomaron los conceptos
de Ancin (2019) para definir la variable compromiso organizacional. La poblacion
fue de 280 colaboradores y se empleé un muestreo no probabilistico censal. Los
datos se recolectaron mediante la encuesta usando un cuestionario conformado
por 30 items en la escala de Likert. Los datos fueron procesados mediante el SPSS
V. 25. Los resultados indican que el coeficiente de correlacién de la prueba Rho de
Spearman es de 0,549 lo que significa que existe una correlacion positiva moderada
segun el cuadro de correlacion. Las conclusiones indican que la significancia
encontrada es 0,00 menor a 0,005 (0,00<0,05) lo que implica rechazar la Hipotesis
Nula (Ho) y aceptar como verdadera la Hipotesis Alterna (H:) por lo tanto
endomarketing se relaciona en el compromiso organizacional.
Estos resultados serviran en futuras investigaciones con el fin de buscar optimizar
la gestion de las organizaciones, tomando como fuente principal el factor humano
y el compromiso brindado.

Palabras claves: Endomarketing, compromiso organizacional, compromiso

afectivo.
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Abstract

The main objective of this research was to determine the relationship between
endomarketing and organizational commitment. The research has a non-
experimental cross-sectional design. The thesis is based on the position of Kotler
(2016) to define the endomarketing variable and also the concepts of Ancin (2019)
were taken to define the variable organizational commitment, the population was
280 collaborators and a non-probability census sampling was used. Data were
collected through the survey using a questionnaire made up of 30 items on the Likert
scale. The data were processed using SPSS V. 25. The results indicate that the
correlation coefficient of the Spearman's Rho test is 0.549, which means that there
is a moderate positive correlation according to the correlation table. The conclusions
indicate that the significance found is 0.00 less than 0.005 (0.00 <0.05), which
implies rejecting the Null Hypothesis (HO) and accepting as true the Alternate
Hypothesis (H1) therefore endomarketing is related to organizational commitment.
These results will serve in future research in order to seek to optimize the
management of organizations, taking the human factor and the commitment
provided as the main source.

Keywords: Endomarketing, organizational commitment, affective

commitment.



