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Resumen 

 

Este estudio se realizó con el objetivo de determinar la relación entre el 

endomarketing y el compromiso organizacional de los colaboradores de Manpower 

Professional Services S.A. El tipo de investigación es correlacional, de diseño no 

experimental, de corte transversal; utilizando los cuestionarios para el 

endomarketing y el compromiso organizacional, estos fueron realizados a ciento 

ocho colaboradores aptos a brindar la información requerida para el estudio. Como 

resultado se obtuvo que existe una relación de Spearman positiva muy baja con 

0,149entre las variables analizadas. 

 Palabras clave: Endomarketing, Compromiso organizacional, estrategia. 
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This study was carried out with the objective of determining the relationship 

between endomarketing and the organizational commitment of Manpower 

Professional Services S.A. The type of research is correlational, non-experimental 

design, cross-sectional; using the questionnaires for endomarketing and 

organizational commitment, these were made with a percentage of eight 

collaborators who provide the information required for the study. As a result, it was 

obtained that there is a very low positive Spearman ratio with 0.149 among the 

analyzed variables. 

Keywords: Endomarketing, Organizational commitment, strategy. 
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