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Resumen

La presente investigacion tuvo como objetivo general determinar la relacion entre
el Marketing Digital y las Ventas en la empresa Full Safety SAC de la ciudad de
Pacasmayo, 2020; es una investigacion aplicada, no experimental, de nivel
correlacional, de corte transversal, con una muestra de 167 clientes seleccionados
mediante un muestreo probabilistico aleatorio simple, se utiliz6 cuestionarios para
la variable Marketing Digital y para la variable Ventas, los cuales fueron validados
por la técnica de juicio de expertos y su confiabilidad alcanzé un coeficiente de Alfa
de Cronbach de 0.85 para la primera variable y 0.93 para la segunda. Los
resultados demuestran que el 48.5% indica que el nivel de Marketing Digital es
medio; por su parte un 40.72% de los clientes indica que el nivel de Ventas es
medio. Se llegé a la conclusion de que existe una correlacion positiva fuerte
altamente significativa (rho =0.90, p<0.01) entre Marketing Digital y las Ventas en
la empresa Full Safety SAC de la ciudad de Pacasmayo, 2020. Ademas, las

dimensiones del marketing digital se relacionan positivamente con las ventas.

Palabras Clave: Marketing digital, Ventas.
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Abstract

The general objective of this research was to determine the relationship between
Digital Marketing and Sales at Full Safety SAC in the city of Pacasmayo, 2020; it is
applied, non-experimental, correlal-level, cross-sectional research, with a sample of
167 clients selected by simple random probabilistic sampling, questionnaires were
used for the Digital Marketing variable and for the Sales variable, which were
validated by the expert judgment technique and their reliability reached a Cronbach
Alpha coefficient of 0.85 for the first variable and 0.93 for the second variable. The
results show that 48.5% indicate that the level of Digital Marketing is average; for its
part, 40.72% of customers indicate that the level of Sales is average. It was
concluded that there is a strong, highly significant positive correlation (rho-0.90,
p<0.01) between Digital Marketing and Sales at Full Safety SAC of Pacasmayo,
2020. In addition, the dimensions of digital marketing are positively related to sales.

Keywords: Digital marketing, Sales.
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