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RESUMEN

La presente investigacion tiene como objetivo analizar como se presenta el lenguaje audiovisual
del spot publicitario “Escolares Utiles” de la empresa MiBanco, Lima, 2019. Para la realizacién
del analisis se tomo6 5 escenas como objeto de estudio que componen el spot publicitario. El
analisis se aplico a través de la ficha de observacidon por escena con el tnico fin de obtener
resultados e interpretar detalladamente cada elemento del lenguaje audiovisual y se encuentra

en base a la teoria del estructuralismo de Ferdinand Saussure.

Del cual se pudo concluir que los elementos visuales y sonoros del lenguaje audiovisual fueron
de suma importancia para que el spot publicitario tenga coherencia y vida, asi como el mensaje

que se quiere transmitir a todos los espectadores por el problema de la educacién peruana.

Palabras claves: lenguaje audiovisual, elemento visual, elemento sonoro, spot publicitario.
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ABSTRACT

The objective of this research is to analyze how the audiovisual language of the advertising spot
"Escolares Utiles" of MiBanco, Lima, 2019 is presented. In order to carry out the analysis, 5
scenes were taken as an object of study that make up the advertising spot. The analysis was
applied through the observation sheet by scene with the sole purpose of obtaining results and
interpreting each element of the audiovisual language in detail and is based on Ferdinand

Saussure's theory of structuralism.

From which it was possible to conclude that the visual and sound elements of the audiovisual
language were of utmost importance for the advertising spot to have coherence and life, as well
as the message that it is wanted to transmit to all the spectators due to the problem of Peruvian

education.

Keywords: audiovisual language, visual element, sound element, advertising spot.



