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RESUMEN

La investigacion realizada, busca determinar la relacion entre la variable de
marketing digital y la variable posicionamiento de la empresa Junior's Porras Salon
en el distrito de Chepén, 2020; teniendo como base la necesidad de las empresas

al utilizar el marketing digital para permanecer en un entorno tan competitivo.

El enfoque realizado sobre la investigacion es cuantitativo, empleando un
disefio no experimental y alcance correlacional; donde el estudio es transversal, la
poblacion son las clientas (mujeres) que acuden a la empresa de Junior’s Porras
Saldn, porque es el género que mas asisten a los servicios de belleza en el Distrito
de Chepén. Se obtuvo una muestra de 375, se utiliz6 la técnica de la encuesta por

medios online.

De acuerdo a los resultados obtenidos estadisticamente se determind una
relacion significativa entre marketing digital y posicionamiento, donde se obtuvo un
coeficiente de correlacion positiva considerable de 0.750, segun los resultados de
ambas variables indican que su nivel es “bueno”, mediante el top of mind se

determiné que el atributo mas atractivo es la “experiencia y ambiente agradable”.
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ABSTRACT

The research carried out seeks to determine the relationship between the
digital marketing variable and the positioning variable of the company Junior’s
Porras Salon in the district of Chepén, 2020; based on the need for companies to

use digital marketing to stay in such a competitive environment.

The focus on the research is quantitative, using a non-experimental design
and correlational scope; Where the study is cross-sectional, the population is
clients (women) who go to the Junior’s Porras Salén company, because it is the
gender that most attends beauty services in the Chepén District. A sample of 375

was obtained, the online survey technique was used.

According to the statistically obtained results, a significant relationship
between digital marketing and positioning was determined, where a considerable
positive correlation coefficient of 0.750 was obtained, according to the results of
both variables indicate that its level is "good", through the top of mind the most

attractive attribute was found to be "pleasant experience and environment.”

Keywords: digital platform, attributes, brand.



