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RESUMEN

La investigacion titulada “Estrategias de promocion y fidelizacion del cliente de Cooperativa
de Ahorro y Crédito Coronel Francisco Bolognesi Ltda., Barranco, Lima, 2018-2019” tuvo
como objetivo general Determinar la relacion entre estrategias de promocion y fidelizacion del
cliente de Cooperativa de Ahorro y Crédito Coronel Francisco Bolognesi Ltda. La
investigacion uso un disefilo No experimental- transversal- correlacional. Se definid una
poblacién 510 clientes. La cual se tomd de muestra tan solo 153 clientes. A quienes se le
aplico dos cuestionarios para evaluar la percepcion de las dos variables que corresponden a los
problemas de investigacion y a los objetivos. Se procesé y analizo los datos mediantes el
paquete estadisticos, con la cual realizaron el analisis de los datos descriptivos e inferencial.
Con los resultados obtenidos del anélisis estadistico, se concluye que, si existe relacion
positiva entre la Estrategias de promocion y Fidelizacion del cliente, segiin Rho de Spearman=
0,602.este grado de correlacion indica que la relacion entre las dos variables, tiene una
correlacion positiva fuerte. En cuanto a la significancia muestra que p = 0,000 menor a 0.05 lo
que permite sefialar que la relacién es significativa, por consiguiente, se rechaza la hipdtesis
nula, y se acepta la hipétesis alterna.
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ABSTRACT

The research entitled "Strategies for the promotion and customer loyalty of Cooperativa de
Ahorro y Crédito Coronel Francisco Bolognesi Ltda., Barranco, Lima, 2018-2019" had the
general objective of determining the relationship between strategies of promotion and
customer loyalty of Cooperativa de Ahorro and Crédito Coronel Francisco Bolognesi Ltda.
The research used a non-experimental-transversal-correlational design. A population of 500
customers was defined. Which sample was only 153 customers. To whom two questionnaires
were applied to evaluate the perception of the two variables that correspond to the research
problems and the objectives. The data were processed and analyzed through the statistical
package, with which they performed the analysis of the descriptive and inferential data.

With the results obtained from the statistical analysis, it is concluded that, if there is a positive
relationship between the Strategies of promotion and Loyalty of the client, according to
Spearman's Rho = 0,602. This degree of correlation indicates that the relationship between the
two variables has a positive correlation strong. Regarding the significance, it shows that p =
0.000 less than 0.05, which indicates that the relationship is significant, therefore, the null
hypothesis is rejected, and the altered hypothesis is accepted.
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