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RESUMEN

La presente investigacion que tiene como titulo, Andlisis semidtico de un spot televisivo
oficial sobre un evento de ayuda social, 2017, se desarrollé con base del problema general
¢Cuales son las caracteristicas semiéticas de un spot televisivo oficial sobre un evento de
ayuda social, 2017? donde el objetivo general se enfocd en analizar las principales
caracteristicas de la semantica, sintactica y pragmatica.

El estudio es de tipo interpretativo, nivel cualitativo, con un disefio no experimental de
corte transversal, cuya muestra estda constituida por (05) madres de familia, (02)
voluntarios de la “Teleton”, (01) representante de la Clinica San Juan de Dios, (01)
Licenciado en Ciencias de la Comunicacion con especialidad en Publicidad y Marketing,
(02) Licenciados en Ciencias de la Comunicacion con especialidad en semioética. Se
utiliz6 como instrumento el guion de entrevista, donde se formulé 11 preguntas realizadas
en funcidén de las variables semiotica y spot televisivo, fueron validadas por tres expertos
en la materia, donde se logro tener la suma total de los criterios de claridad, relevancia y

pertinencia, lo que confirma que los items son validos.

En sintesis, las caracteristicas de la semidtica dentro del spot del evento de ayuda social
“Teleton”, fueron utilizadas de manera correcta, en cuanto a las caracteristicas de la
semantica, sé confirma que el utilizar personajes en una publicidad televisiva es necesario
debido a que este elemento ayuda a captar la atencion del espectador de manera directa y
comprender mejor el mensaje que se quiere transmitir. Ademas el uso de las herramientas
sintacticas y pragmatica asociados con los signos, simbolos, melodias y eslogan ayudan

a que el objetivo del evento de ayuda social pueda culminar de manera exitosa.

Palabras clave: Semiotica, Spot televisivo,sintactica
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ABSTRACT

The present investigation that has as its title, Semiotic analysis of an official television
spot about a social aid event, 2017, was developed based on the general problem What
are the semiotic characteristics of an official television spot about a social aid event, 2017
? where the general objective was focused on analyzing the main characteristics of

semantics, syntactic and pragmatic.

The study is of interpretive type, qualitative level, with a non-experimental cross-
sectional design, whose sample is constituted by (05) mothers of family, (02) volunteers
of the "Telethon", (01) representative of the San Juan Clinic de Dios, (01) Bachelor of
Communication Sciences with a specialty in Advertising and Marketing, (02) Graduates
in Communication Sciences with a specialty in semiotics. The interview script was used
as an instrument, where 11 questions were asked based on the semiotic and television
spot variables. They were validated by three experts in the field, where the total sum of
the criteria of clarity, relevance and pertinence was achieved. , which confirms that the

items are valid.

In short, the characteristics of semiotics within the spot of the social aid event "Telethon"
were used correctly, in terms of the characteristics of semantics, it is confirmed that the
use of characters in a television advertisement is necessary because This element helps to
capture the attention of the viewer directly and better understand the message that you
want to convey. In addition, the use of syntactic and pragmatic tools associated with signs,
symbols, melodies and slogans help the goal of the social assistance event to be

successfully completed.

Keywords: Semiotics, TV Spot, syntax

Xiv



